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Welcome from
the Banksia Foundation Board
It is with great excitement that we present the 2017 Banksia Sustainability
Award Finalists.
The Banksia Sustainability Awards are the longest running Awards of its kind
in the world. We are immensely proud of this achievement.
This has been a year of interesting projects. Some reflect familiar concepts
that we have seen improve over the years. Others present as disrupters,
putting up their hand to have their novel work acknowledged. Overall, year
upon year, we are witness to the passion and dedication that each and every
entrant displays as they submit their passions and inventiveness to scrutiny
whilst providing leadership and inspiration to the Australian community.
The Banksia Foundation, under the guidance of Graz van Egmond and her
team, continues to evolve and grow.
The format of the Awards changed significantly in 2014 to enable our finalists
to showcase their programs and network more extensively with their peers.
This year we have again been working with many organisations to conduct
the Banksias.
We would like to highlight the contined support that we have received from
the Federal Government and from the NSW Government. Our partnership
with Destination NSW over the years has seen the Sustainability Platform of
VIVID Sydney grow year by year and the 10th Anniversary of VIVID Sydney in
2018 will be one to behold.
Over the last few years we have been enthusiastically encouraging
innovation and furthering our national reach with even more knowledge
sharing programs in the sustainability area.

We are excited to say that we are planning our big celebrations for our 30th
Anniversary next year. We will be working with our partners and all State and
Territory Governments to ensure that our history of achievement over 30
years, acknowledging and rewarding Australia’s leadership in sustainability,
is celebrated to its full extent.
The continued strengthening of the Banksia Foundation would not be
possible without the support of our sponsors, partners and members. The
board would also like to thank the Judges and Audit Panel for their expertise
in ensuring the Banksia Awards continues to stand as the most prestigious
sustainability award in the region.
We trust you will enjoy reading the stories contained in this book as
much as we have and look forward to your continued interest in the
Banksia Foundation.
Board Members
Professor Kate Auty
Rick Finlay
Graz Van Egmond
Richard Evans
Jo Cain
Sawsan Howard
Andrew Petersen
Peter Woods

Chair
Treasurer
Chief Executive Officer

The Sustainable Development Goals, which we have mapped across our
Award Categories, provide each and every one of us with a more substantial,
robust and understandable way to generate Australia’s sustainable
development. We are looking forward to ensuring that the SDGs are
communicated broadly and accessibly. We regard this as core business for
the Banksias.
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Banksia Large
Business
Sustainability
Leadership
Award
The Banksia Large Business Sustainability Leadership Award recognises
a large business that has demonstrated leadership by fully integrating
environmental, social and economically sustainable principles and practices
into the business’ operational activities.
(This Award calls for whole-of-business approaches to sustainability and
not individual projects).
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Proudly sponsored by NSW Office of Environment and Heritage
The NSW Office of Environment and Heritage is proud to sponsor the
BanksiaLarge Business Sustainability Leadership Award for the third
year running. This Award recognises businesses which have integrated
sustainable practices into their day-to-day operations, improving
environmental performance while generating millions in annual savings and
helping to build a more resilient economy.
The NSW Office of Environment and Heritage congratulates the finalists for
the Large Business Sustainability Leadership Award. These large businesses
are having a significant positive impact on their supply chains and shifting
attitudes and behaviours to benefit the environment both within their
organisations and in many cases their local communities too.
OEH supports the work of large businesses who are moving towards energy
efficiency and a reduced carbon footprint. The NSW Government, like many
large organisations, is rising to the modern-day challenge of climate change.
Last year the NSW Government set an of aspirational goal of
net-zero emissions by 2050, and supporting NSW to reduce energy use
while also preparing for a changing climate and adaptation across every
sector of society.
OEH offers practical advice and support for businesses and organisations
across NSW to help them move towards more energy efficient,
environmentally friendly and sustainable practices. By identifying smart
solutions for big problems our programs have helped businesses save
money by demonstrating improved environmental practicesgo hand-inhand with increased competitiveness and enhanced bottom lines.
If you’re interested in learning more about building a competitive, profitable
and resilient business through more sustainable practices and improved
energy efficiency, visit OEH’s website. For detailed advice call 1300 361 967
or email: info@environment.nsw.gov.au.
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In May 2017, AccorHotels released a
comprehensive Corporate Responsibility Report
aligned with GRI Standard, which tabled the
group’s achievements across these pillars and
priorities. It is the first report of its kind for the
Australian hotel sector.

health), Garvan Institute of Medical Research
(focusing on rare and neglected cancers) and
AIME Mentoring (diversity).
•

Our commitments to sustainability are mapped
to the UN Sustainable Development Goals and
bound to the principles outlined in the below
diagram. Key highlights across these principles
follow.
Guest highlights include:
•

•

Healthy and environmentally friendly offerings
were expanded for guests via Novotel’s
InBalance Meetings and Mercure’s Mindful
Meetings.

•

People highlights include:

Accor Hotels Australia, NSW

Employee engagement increased from 66%
in 2015 to 68% during the 2016 calendar year.
Participation in the assessment also increased
from 86% (2015) to 94% (2016).

•

Pledged support for marriage equality and
support of changes to the Marriage Act 1961 in
favour of same sex marriage.

•

Acting for Positive Hospitality

As Australia’s largest hotel operator, AccorHotels is fully aware of its responsibility
as a company and economic player. Our 10,000 employees across more than 200
hotels demonstrate their commitment to providing a warm welcome and positive
hospitality to the 6 million guests that come through our doors each year. AccorHotels’
internationally renowned brands cover all market segments and in Australia include
Sofitel, Swissôtel, Pullman, MGallery by Sofitel, Grand Mercure, Quay West, The Sebel,
Novotel, Mercure, ibis, ibis Styles and ibis Budget.
Since signing our first environmental charter in 1998, AccorHotels has been driving
sustainability performance in its operations and demonstrating leadership in the
hospitality sector. We have done this by building a strong evidence base of where
and how we make our biggest impact, and deeply embedding our sustainability
agenda in our operations. We are committed to providing a positive hospitality
experience that creates links and positive outcomes for all our guests, people,
partners and community while striving relentlessly to reduce the impacts associated
with our operations.
Our sustainability performance is guided by an ambitious program called Planet
21 in Action which defines 18 commitments for 2016-2020 across four pillars;
Guests, People, Partners, Community and two priority areas; Food and Beverage,
and Buildings.

7

The Group’s Indigenous Employment Program
grew by 26%, placing 342 new Indigenous
employees across the business and breaking
through the 500 employee milestone for the
first time.

Partner highlights include:
•

All nominated suppliers are required to sign
and adhere to our Ethics and Corporate Social
Responsibility Charter and Procurement
Charter 21. In 2016, 97% of nominated suppliers
signed the Charter, committing to comply with
AccorHotels’ social, societal and environmental
commitments, and ensure that their own
suppliers also respect these requirements.

Plant for the Planet is a guest facing program
focused on reinvesting energy and water
savings in reforestation and environmental
improvement projects. The program globally
aims to plant 10 million trees by 2021. To date,
more than 50,000 trees have been funded
locally with our implementation partner,
Greening Australia. Tree planting has taken
place across four key sites including a new
Great Barrier Reef project which aims to reduce
erosion from gullies in the reef catchment.

Building highlights include:

Eco certified amenities and cleaning products,
bike rental and electric car charging stations
were installed.

•

2017

To meet the global emissions reduction
goal set by the Paris climate agreement,
AccorHotels has committed to progressing
hotels to becoming carbon neutral buildings.
In line with local internal targets, the Australian
network has consistently achieved year on
year energy intensity improvements and
emission reduction. This has been aided by the
installation of rooftop and ground mounted
solar photovoltaic systems. During 2016 more
than 2 MW were installed nationally.

Food highlights include:
•

Each year we serve more than 7 million meals
from 170 food outlets locally.

•

Our Healthy and Sustainable Food Charter
defines commitments that prioritize highquality food. We have banned the use of
highly threatened seafood and favour certified
local produce. Equally we have committed to
reducing food waste by 30% and to develop
urban agriculture, including 60 vegetable
gardens in our Australian hotels by 2020.

Community highlights include:
•

The AccorHotels Community Fund is the
group’s key vehicle for fundraising and
community engagement efforts, with a focus
of building healthy families. In 2016, four
foundation partners were confirmed: Kokoda
Youth Foundation (youth), Lifeline (mental

8
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co-ordination team, CSU Green. Cultural change
is occurring,
as measured through staff
and student surveys, and there is genuine support
across CSU recognising the importance of being
a sustainable organisation. Sustainability and
social equity programs form part of the University
strategic focus in the 2017-22 Strategy.

•

The wisdom of respectfully knowing how to live well,
in a world worth living in
Since its establishment in 1989, Charles Sturt University (CSU) has grown to become
Australia's largest regional university and a leading provider of online education.
CSU’s approach to sustainability is inspired by the Wiradjuri phrase ‘yindyamarra
winhanganha’ meaning ‘the wisdom of respectfully knowing how to live well in a world
worth living in.’ CSU is a signatory to the Talloires Declaration and in 2016 became
Australia’s first certified carbon neutral university.
CSU has a particular responsibility to serve rural and regional students, including
first-in-family and Indigenous cohorts. We undertake significant indigenous
engagement having an indigenous Australian student participation rate 65% above
the sector average.
The 2018 Good Universities Guide highlights that CSU graduates have the highest
rate of graduate employment of any Australian university. CSU also has the highest
proportion of commencing domestic students coming from low socio-economic
backgrounds at 22%.
CSU is directly supporting the United Nations Sustainable Development Goals
through a structured program to integrate sustainability principles across its teaching,
research, community engagement and campus management activities. CSU is also a
signatory of the United Nations' Principles for Responsible Management Education.
Progress towards best practice in sustainability, including carbon neutrality, is led by
our Vice Chancellor, Professor Andrew Vann and driven by a dedicated sustainability
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Winner, NSW Environment and Heritage, Green
Globe Award for climate change leadership

2015
•

Energy Performance Contract implemented

•

CSU signs UN Principles of Responsible
Management for Education

Our approach to sustainability

•

Sustainability is embedded in policy, practices and
the decision-making processes as demonstrated by
the establishment of the CSU Green Office in 2008
and the University Strategy where sustainability has
been a key theme since 2006.

Winner, Energy Productivity in Action Business
Leader (Commercial) Award from NSW OEH for
achievements in energy efficiency

•

CSU Responsible Investment Guidelines
introduced to guide fund managers and ensure
CSU’s funds are invested in a way that takes
environmental, social, governance and ethical
considerations into account

CSU is progressing its sustainability agenda across
all areas of the university through the Learning in
Future Environment (LiFE) Index. The 16 frameworks
were benchmarked between 2013-16. Other
internal systems include scenario planning for the
impacts of climate change. This research informed
the update of our University Strategy 2017-22.

Charles Sturt University (CSU), NSW

2017

2014
•

Sustainable Practices Graduate Learning
Outcomes piloted with selected courses

•

Commissioning of Cogeneration, CSU at Bathurst

2013

CSU’s approach to circular economy thinking is
reflected in our Graduate Learning Outcomes
where graduates are instilled with skills
and expertise to not only be successful
professionals, but responsible global citizens.
Graduates are agents of change in sustainable
practices, indigenous cultural competence and
global citizenship.

•

Snapshot of significant achievements of the
past 10 years

2011

2017
•

Installation of one of Australia’s largest rooftop
solar system at CSU at Wagga Wagga with a
capacity of 1,774kW generating 2,620,000 kWh
in the first year of operation (equivalent to 2,330
tonnes CO2).

Adoption of the Learning in Future Environments
(LiFE) Index

2012
•

National Life Sciences Hub five star Green Star
building accreditation and

•

Introduction of best practice office recycling
system

•

Winner, ACTS Green Globe Award for Regional
Sustainability, Award of Excellence

2010
•

Design and Master planning projects undertaken
at CSU Orange and Wagga Wagga, incorporating
requirement for ecologically sensitive design
principles to be applied

•

Ratification of 216 hectares (20%) of Biodiversity
Zones across CSU lands

•

Launch of CSU’s War On Waste campaign
diverting disposable cups from landfill and
progressing towards banning plastic bags

•

Procured Building Management System

•

Annual CSU Sustainability Grant program
established

Winner 2017 – Murray & Riverina Regional
Business Chamber for Excellence in Sustainability
Award

2008
•

CSU Green Office established

Winner 2017 & 2016 – Wagga Business Chamber,
Excellence in Sustainability Award

•

Talloires Declaration signed

•

•

2016
•

CSU becomes Australia’s first certified carbon
neutral university under the National Carbon
Offset Standard – Carbon Neutral Program

•

Winner, Australian Campuses Towards
Sustainability Green Gown Award, Carbon
Reduction

2009

2007
•

University’s Sustainability Committee set targets
for a reduction in the water consumption of 25%
in 2007 compared to 2006, a reduction in energy
use of 10% by 2010 & 25% in 2015 compared to
2006, use of at least 10% of CSU land to increase
biodiversity and to achieve carbon neutrality       
by 2015.
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All manufacturers are required to adhere to our
Animal Welfare Principles, promoting animal
welfare by minimising any potential harm, stress
or pain to animals.
In March 2016, we were one of the first Australian
retailers to become a member of the Better Cotton
Initiative. We have sourced over 560 tonnes of
Better Cotton to date and we’re working to convert
at least 30% of our cotton products to more
sustainable cotton in FY2018.

“The Good Business Journey is part of
everything we do; it’s a key part of our
strategy because we fundamentally
believe that it involves and affects
everyone that interfaces with our
business. And because the Good
Business Journey, is just that. Good
business. We think that sustainable
retailing can be profitable retailing and
I’m hugely proud to lead a team who are
passionate and willing to do things in a
different way for our customers, to make
sure that sustainability is at the heart of
everything we do”,
- Scott Fyfe, CEO, CRG.

Country Road Group, VIC
Country Road Group’s Good Business Journey

At the Country Road Group (CRG), for over a decade we have been working to
integrate sustainability across our business operations and culture. Custodian of some
of Australia’s most loved brands, we officially joined our parent company Woolworths
Holdings Limited on the ‘Good Business Journey’ in August 2015.
We seek to embed sustainability into the way we do business, and we work with our
suppliers, partners and customers across seven key areas:
Ethical trade
We’re partnering with suppliers to ensure that high ethical standards are upheld in
our supply chain, and ensure compliance with our Code of Labour Practice. We’re on
a journey to promote ethical sourcing ‘beyond compliance’. To date, this has included
supporting organisations like the Ethical Fashion Initiative that empower marginalised
artisans through fair work opportunities.
In this year’s Baptist World Aid Ethical Fashion Report, the most high-profile report in
Australia and New Zealand dealing with ethical trade issues, we received a B+ versus
the median score of C+.
Sustainable farming and sourcing of raw materials
We’re working to improve traceability through the supply chain and take responsibility
for its environmental and social impacts further down the chain:
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We’re mapping our cellulose supply chain to get
a better understanding of the risks associated with
deforestation; 43% of which now comes from the
two CanopyStyle audit compliant suppliers, and
30% of this year’s cellulose products were made
from lyocell and modal fibres made from wood
pulp, sourced from responsibly managed forests
and converted into fibres using manufacturing
processes that minimise the impact on
the environment.
We are engaging with our suppliers to map our
leather supply chain; 30% of the leather used
by the business in FY2017 was sourced from
tanneries accredited against the Leather Working
Group standard, an environmental standard that
promotes sustainable business practices within
the leather industry.
We are working to increase the traceability of
wool within the supply chain, and are committed
to working with the local wool industry to actively
improve farming practices in the areas of ethical
treatment of animals and sustainability. We are
a member of the Textiles Exchange and are
supportive of their Responsible Wool Standard, a
standard of farming that takes both animal welfare
and sustainable land management into account.
Energy efficiency
Our Omni-channel Fulfilment Centre (OFC) was
the first industrial facility in Victoria to receive a
‘Five Star Green Star – Industrial As Built v1’ rating
from the Green Building Council of Australia, and
20% of the CRG OFC's energy is now powered by
renewable energy via solar panels on the roof.
We have installed energy-smart metres in 50 of
our stores, our head office and OFC, so we can
monitor energy usage via an online portal on a
real-time basis, to measure and identify ways to
reduce energy consumption.
Waste reduction
As a signatory to the Australian Packaging
Covenant Organisation (APCO), this year we
achieved a rating of 4.2 out of 5 for our annual
report and we were a finalist at their recent awards.

2017

Since 2010, Country Road has partnered with the
Australian Red Cross and the New Zealand Red
Cross with Fashion Trade, a clothing exchange
program that rewards customers with a $10
voucher for donating pre-owned clothing and
thereby diverting clothing from landfill. Last year
over 42,000 items of clothing and accessories were
donated via the program.
With new waste and recycling contractors recently
appointed for our head office, stores and OFC,
there will be greater emphasis on recycling more
and sending less to landfill.
Water stewardship
All manufacturers must sign our Environmental
Code of Practice for the dyeing, printing and
finishing of merchandise supplied, which aims
to ensure that within existing technology, no dye
or chemical used in the production of garments,
fabrics, leather and/or textile-related products
present an unacceptable health or environmental
risk during manufacturing, use or disposal.
Water tanks harvest rain water for use at our head
office and OFC.
Social development
In FY2017 CRG contributed over $3 million to social
development priorities and we are proud of our
long standing community partnerships involving
our employees and customers:
Since 2000, Witchery has raised over $10 million for
the Ovarian Cancer Research Foundation through
its annual White Shirt Campaign.
Country Road has raised over $1.2 million for
Redkite, one of Australia’s leading cancer
charities for children and young people, since first
partnering in 2008.
Since 2016, Mimco has raised over $533,000 for
Our Watch, a not-for-profit organisation dedicated
to preventing violence against women and their
children.
Our Do Good campaign encourages employees
to use their annual day of volunteering leave, sign
up to workplace giving and donate their pre-loved
clothing to the Red Cross.
Health and wellness
We are committed to equal opportunity in the
workplace for all regardless of age, career status,
disability, industrial activity, physical features,
political belief or activity, pregnancy, race, religion,
gender or sexual preference. Compulsory Equal
Employment Opportunity training is completed
by all employees to increase awareness of
these issues.
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Our core values drive all business
decisions and ensure that the
outcome of our business practices
benefit all levels of our environment,
from our natural surroundings,
animals and people within it.

products in Australia. This has saved millions
of plastic packaging from being produced,
transported and disposed of.

•

Our values-led culture and initiatives are clearly
impact when you refer to some of our below
achievements:

•

Turnover rates are steady with a 7% average
monthly turnover in the last financial year.

•

There is no glass ceiling at LUSH. 88% of our
workforce are women, 90% of leadership
roles are held by women and we have a large
LGBTQI+ community across our business.

•

In an average month, roughly 25% of our
manufacturing staff are recent refugees or
people seeking asylum. We work with local
asylum seeker centres to place people and
support their transition into our business.

•

In February 2017, within hours of Fair Work
Australia announcing cuts to penalty rates,
our directors let our staff know they would not
apply Fair Work’s changes to penalty rates.

Our Environment
Where we don’t eliminate packaging completely,
like in the case of shower gels or gift boxes,
we use only recycled, recyclable, reusable or
compostable materials, like our 100 percent
post-consumer recycled plastic bottles and pots,
and biodegradable bags.
We’re constantly trying to innovate in order
to make a positive impact on the environment.
We never stop demanding more from ourselves,
in the last couple of years we have reviewed
our business and brand to do more to benefit
the planet:

Lush Cosmetics, NSW
Lush Cosmetics

LUSH Cosmetics was founded in 1995 in the United Kingdom by a group of animal and
environmental activists (who some would call opinionated hippies!) who didn’t want to
leave their ethics at home when they went to work.
LUSH is the ultimate beauty delicatessen. We consider ourselves a cosmetics grocer
with our fresh, handmade and inventive products loaded with the freshest ingredients
and essential oils.
Our core values drive all business decisions and ensure that the outcome of our
business practices benefit all levels of our environment, from our natural surroundings,
animals and people within it. These six values are: Fighting Animal Testing, Freshest
Cosmetics Online, Ethical Buying, 100% Vegetarian, Handmade and Naked.
Naked
When we say “naked” we mean products that you can buy with absolutely no
packaging at all. Since 1995, we wanted to lessen our contribution to landfill, so
invented bath bombs, bubble bars, massage bars, body butters and solid shampoo
bars without the need for excess packaging. We'd rather put our efforts into what goes
inside of our products and shops instead of packaging.
Over 100 LUSH products are totally unpackaged, which makes up over 35% of our
collection. In the last financial year 2016/17 we sold over 2.4 million unpackaged
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In November 2016 we partnered with TerraCycle to
work towards a closed loop cycle. We send used
black pots to TerraCycle who remake traditionally
difficult to recycle plastics. We incentivised
recycling through our 5 Pot Program – for every
five black pots returned, we give a fresh face mask
for free.
In April 2015, we tackled the issue of waste from
surplus stock by partnering with Good360 Australia
to make a major contribution in helping those in
need through our product donations. From April
2015 to February 2017, we donated $1,284,00 worth
of products.
Since 2014 we have banned single-use plastic
water bottles and disposable coffee cups across
our whole business - from manufacturing, head
office to the shop floor. We also supply a free
reusable water bottle and coffee cup to every
employee that joins our business.

Campaigning company
LUSH is and always will be a campaigning
company. We believe in standing up for animal
welfare, protecting the environment and
supporting humanitarian causes, and we believe it
is our responsibility to do so.
We have recently used our shop fronts and social
media channels as billboards to campaign for the
below:
•

The Charity Pot program uses 100% sales
minus GST of our Charity Pot Hand and Body
Lotion to fund small grassroots organisations
working in the areas of animal welfare,
environmental protection and human rights,
who would otherwise struggle to find funding.
Through this program we have raised $627,611
and donated to 51 charities in the last financial
year 2016/17.

•

From July - September 2017 we have
campaigned nationwide for marriage equality
in Australia.

•

In February 2017, we campaigned for marriage
equality in our fourth LGBTQI+ Valentine’s Day
campaign.

•

In September 2016, we ran our third campaign
aimed at generating community support for
people seeking asylum and to resettle the men
from Manus Island to Australia.

•

During the 2016 federal election we
campaigned for stronger climate action from
our country’s leaders during the 2016 federal
election.

LUSH People
We believe the happiest and most productive
employees are those who feel safe, valued and
listened to by their employers. We want everyone
from the boardroom to the shop floor to have their
needs met by the structures and organisations
we build.

2017

14

AUSTRALIA'S SUSTAINABILITY
SUCCESS STORIES

2017 Banksia
sustainability
Awards

2017

Banksia Natural
Capital Award
The Banksia Natural Capital Award recognises demonstrated leadership
and excellence in valuing, measuring, managing and investing in Australia’s
natural capital with the same rigor that we manage all of society’s capital.
(Natural Capital refers to all living things and the biological, chemical and
physical systems that support them).

15
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that a water quality environmental market
approach could be adopted in Great Barrier Reef
catchments, allowing land owners to generate
and sell “Reef Credits” as a result of activities that
reduce sediment and nutrient losses.
The Reef Credit Initiative is GreenCollar’s innovative
solution for improving, measuring and valuing
water quality in Great Barrier Reef catchments.
This initiative creates an environmental market
to incentivise improved land management
practices in catchment areas in conjunction
with carbon projects under the Carbon Farming
Initiative. Landholder’s are able to earn carbon
credits through a range of projects such as forest
protection and regeneration which store carbon
and reduce greenhouse gas emissions. Reef
Credits are earned through the change of land
management practices, resulting in reduced
erosion, sediment and nutrient run-off into waters
that flow out into the Great Barrier Reef.

GreenCollar Group, NSW
Valuing the Environment - Carbon and Water Quality
GreenCollar has always strived to prove that the best way to achieve environmental
outcomes is to place value on the environment and allow markets to provide the
solution. In the last 5 years GreenCollar has emerged as Australia’s largest and most
successful natural resource management and project investor in the carbon industry.
GreenCollar works with landholders across the country to manage close to 3 million
hectares of private land achieving positive commercial and environmental outcomes.
GreenCollar has already created over 12 million carbon credits through a range of
carbon farming projects, delivering over 40% of all land sector carbon emissions
reductions. The company currently has contracts in place to deliver another 60 million
credits, worth more than $750 million dollars, over the next 10 years.
GreenCollar is one of the only companies in Australia with full end-to-end, in-house
expertise in the development, management, legal and technical implementation of
commercial carbon projects. The company also benefits from valuable external skills
and knowledge by building partnerships with community, industry, conservation
NRMS and Traditional Owners while undertaking research projects with universities,
government departments and CSIRO.
Following proven success in the carbon industry GreenCollar is turning its focus
and experience towards valuing non-carbon environmental outcomes, water quality
improvement in the catchments of the Great Barrier Reef. GreenCollar propose
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Declining water quality is one of the most
significant threats to the Great Barrier Reef and
land based run-off in catchment areas is a major
contributing factor. Some of Australia’s most
productive agricultural land is found in catchment
areas of the reef. In this intensively managed
landscape the financial cost of improved practice,
land use change and ecosystem repair remains a
key barrier to achieving the water quality outcomes
needed to protect the reef.
At the current price of a little over $10/t, land
sector carbon abatement projects have not been
viable in these higher value, contested landscapes
of intensive production where rainfall is high
and biodiversity is concentrated. Payment for a
range of ecosystem services including carbon
abatement and improved catchment water quality
creates a sufficient commercial incentive for
landholders to improve agricultural practices and
use land sustainably. Projects are able to ‘stack’
Reef Credits and carbon credits, and the measured
environmental value of each benefit, without
double counting so as to provide landholders with
a payment for the full benefit of their
activity change.

2017

“Environmental markets and initiatives, specifically
carbon projects, have allowed us to achieve the
triple bottom line on our property. We’ve been able
to marry up the economic, environmental and social
aspects of our business. We believe we have a duty
to care for country and to produce sustainably for
our future generations.
We run sheep for production and have actually been
able to improve overall ground cover and diversity
of native ground cover by running fewer stock but to
a point where we’re fetching a higher price at the
farm gate.”
- Rangelands grazier, Wanaaring/Hungerford
GreenCollar is contracted to deliver 15 million
tonnes of CO2e under the Emissions Reduction
Fund (ERF) from the Great Barrier Reef Catchments
and will target carbon projects that also deliver
water quality and biodiversity outcomes. The
combination of Reef Credits and carbon credits
will catalyse land use change on a scale not seen
before, anywhere in the world.

“Environmental markets and initiatives,
specifically carbon projects, have
allowed us to achieve the triple bottom
line on our property. We’ve been able to
marry up the economic, environmental
and social aspects of our business.
We believe we have a duty to care for
country and to produce sustainably for
our future generations."

The income derived from the environmental
projects can be used to increase productivity on
the remainder of the property, achieving the ‘triple
bottom line’ so eagerly sought. GreenCollar has
succeeded in helping landholders in other areas of
the country to improve their assets and production
businesses through carbon farming.
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The Nature Conservancy (TNC) is a global
conservation organisation dedicated to conserving
the lands and waters on which all life depends.
Guided by science, we focus on getting things
done efficiently and with the greatest positive
impact for conservation. We’re a trusted
organisation working in 72 countries on innovative
solutions to our world’s toughest challenges so
that nature and people can thrive together. We’re
tackling climate change; conserving lands, waters
and oceans at unprecedented scale; providing
food and water sustainably and helping make
cities more sustainable.

The Nature Conservancy Australia in partnership
with Murray-Darling Wetlands Working Group and Kilter Rural, VIC
Murray-Darling Basin Balanced Water Fund
The Murray-Darling Basin Balanced Water Fund is the world’s first water investment
fund to deliver balanced environmental, agricultural, social and financial outcomes.
The Fund was established to provide water security for Australian farming families
while protecting culturally significant wetlands that support threatened species. The
Fund invests in permanent water rights in the Southern Murray-Darling Basin and
allocates those rights in a smart way. When water is scarce and agricultural demand is
higher, more water managed by the fund will be made available to agriculture. When
water is abundant and agricultural demand is lower, more water will be allocated to
wetlands. It is a win-win, aligning the interests of people and nature.
The Murray-Darling Basin is one of the largest and most important river basins in
the world and it is also one of the most vulnerable. Decades of engineering, overallocation and the drying effects of climate change have significantly reduced runoff
to rivers, creeks and wetlands within the Basin. As a result, 80 per cent of the Basin’s
ecosystems are suffering. Many species that depend on the region’s natural flooding
cycle face extinction.

Murray Darling Wetlands Working Group has, for
more than 20 years, partnered with more than 150
landholders to deliver over 72,000 megalitres of
water to more than 200 of the Basin’s wetlands.
TNC and Murray Darling Wetlands Working Group
jointly conceived the Fund, and have entered into
a 10 year partnership through the joint ownership
of the Environmental Water Trust that will receive
the donations of cash and water from the Fund.
The Working Group delivers the environmental
watering outcomes in the field.
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to fill 380 Olympic swimming pools) to the Carrs,
Capitts and Bunberoo Creeks system west of
Wentworth in NSW, directly inundating 60 hectares
of wetlands and indirectly improving the health
of 760 hectares. The second was in September
2017 with 30 megalitres of water used to replenish
Yambuna Lagoon, a nationally significant wetland
near Shepparton in northern Victoria.
The Fund was established in November 2015 with
an initial $26.77 million of debt and equity capital
raised from 48 investors. An operating profit and
financial distribution to investors were achieved
12 months ahead of forecast and so far in FY18,
the Fund made a return on investment of 4.37%
(annualised 29.3%).
For local communities, the Fund has provided for
four indigenous youth to be trained in monitoring
techniques and assist in measuring the success
of the restoration effort. For agriculture, the Fund
provided $12M of finance through a purchase and
lease back to Murray River Organics (an organic
dried fruit producer in Mildura). They used this to
expand into export markets using an innovative
grafting technique in which they graft profitable
dried fruit varieties onto previously loss-making,
but valuable, wine grape rootstock. This innovative
production method cut the time of production by
two years and resulted in water savings of 66%
compared to conventional viticulture.

Kilter Rural was founded in 2004 and is Australia’s
largest third-party water manager with more than
$200M of water and agricultural assets under
management. Kilter develops innovative water
solutions for irrigators and acts as the Fund’s
portfolio manager.
The Murray-Darling Basin Balanced Water Fund
delivers outcomes for nature conservation,
investors and communities in which it operates.
For conservation, environmental watering
improves waterbird and native fish habitat;
improves health for wetlands, floodplain forests
and woodlands; and increases wetland plant
health and growth. To date there have been
two environmental watering events financially
supported by the initiative. The first took place in
autumn 2016 with the delivery of 950 megalitres
of Commonwealth Environmental Water (enough

The Fund is a partnership between The Nature Conservancy, the Murray Darling
Wetlands Working Group and Kilter Rural.
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Banksia Small to
Medium Business
Sustainability
Leadership Award
The Banksia Small to Medium Business Sustainability Leadership Award
recognises a business that demonstrates leadership by integrating
sustainability principles and practices into its operational business activities.
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Proudly sponsored by Australia Post
Australia Post has been sponsoring the Banksia Small to Medium Business
Sustainability Leadership Award for nearly a decade and last year we cowrote a White Paper on the benefits of sustainability for small businesses.
After speaking to 1,000 Australian small businesses and recent Banksia
Sustainability Awards finalists and winners on the issue of sustainability, we
know that most are eager to learn about sustainability, but it’s not always
seen as the top priority.
From understanding what they need to do, to knowing where to find the
information and making the time to implement the necessary changes,
small businesses are not getting the support they require to become the
sustainable 21st century businesses they want to be.
There’s great opportunity for corporates, government and industry bodies
to harness the goodwill and interest of Australian small business in
sustainability, and co-create programs that further engage and educate
those at the beginning of their sustainability journey as well as the more
advanced.
Australia Post has a long-standing commitment to Corporate Responsibility.
More recently, we have publicly committed to advancing the United Nations’
Sustainable Development Goals and have prioritised our action around the
goals where we know we can have the greatest impact.
As part of our commitment we are measuring our performance against these
goals – which include combating climate change, promoting sustainable
industrialisation and fostering innovation – through the investments we
make, the solutions we develop, and the business practices we adopt.
We are poised to play a domestic leadership role in advancing the SDGs,
promoting the cause of sustainable development among our business
customers, both big and small, and the wider community. And our
sponsorship of this Award demonstrates this commitment.
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world leading examples of sustainable prawn
fishery management, with low fishing effort,
sustainable stocks, and leading practices to
minimise harm to the environment from fishing.
In 2016, we extended our concept of “sustainable
seafood” when we became the first seafood
company globally to achieve carbon neutral
status, by offsetting 100% of our greenhouse
gas emissions. We have done this through the
purchasing of Gold Standard certified carbon
offsets through the Yarra Yarra Biodiversity
Corridor, which is a native biodiverse reforestation
project in Western Australia. In turn, we are also
aiming to reduce our existing emissions, with our
prime focus on more efficient fishing vessels, as
these are the major emitters from our operations.

Austral Fisheries pty ltd, wa

Our organisation and our wild caught products are
certified as Carbon Neutral under the Australian
Government Carbon Neutral Program. We
feel that, through our iconic branded seafood
products, Glacier 51 Toothfish and Skull Island
Tiger Prawns, we have a unique opportunity to
educate consumers on the need for climate action
and to offer small solutions through access to
a carbon neutral certified protein. We are also
working locally and internationally to encourage
our suppliers, customers, and peers, to similarly
extend their concept of ‘sustainability’ to include
reducing and, where possible, offsetting, their
carbon emissions.

Austral Fisheries
Headquartered in Perth, Austral Fisheries is recognised internationally for our unique
efforts over the past 20 years in forging collaborations between the fishing industry,
conservation groups, government agencies, scientists, and fisheries managers to
enhance the sustainability of the fisheries we work in. Our vision is to be an example
of leadership in seafood sustainability by providing high quality seafood, while
minimising our impact on the environment.

Our vision is to be an example of
leadership in seafood sustainability
by providing high quality seafood,
while minimising our impact on the
environment.

We operate three fishing vessels in the sub-Antarctic catching Patagonian toothfish
and Mackerel icefish, and ten vessels in the Gulf of Carpentaria catching Banana
prawns and Tiger prawns. We are a small seafood business by global scale –
however, we are leaders in the concepts and actions surrounding sustainable seafood,
well beyond our marketplace footprint. Our products are wild caught, and sold into
domestic and international markets, and come with independent certification by the
Marine Stewardship Council as being sustainable and well managed.
We have led and driven positive change globally in toothfish fisheries through the
forging of collaborative partnerships and alliances, including playing a lead role in
the elimination of illegal fishing for toothfish, as well as facilitating and encouraging
sustainable management of those stocks in multiple national and international
jurisdictions.
Similarly, we have played a pivotal role in the transformation of the Northern Prawn
Fishery, from a time 30 years ago where it was typified as having too many boats,
unsustainable levels of catch, and low profitability, to today, where it is one of the
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Energy for the People was established
in 2012, with the goal of enabling
communities to benefit from the
energy market transition from
centralised and extractive, to clean,
distributed energy.

Energy for the People began operating in 2012
with just two staff members - Co-founders, Tosh
Szatow and Alex Houlston. The company’s small
size has been no impediment to innovation and,
over the years, Tosh and Alex have been able to
educate partners and clients about the company’s
services, and how engaging with renewable
energy solutions could both save them money,
and create additional value for their organisations,
stakeholders, and the planet. Establishing a social
enterprise involved a high level of personal risk for
Alex and Tosh, and has taken five years to reach
the point of profitability. The company is now in
a very strong financial position, with a number of
exciting projects in the pipeline.
Examples of its innovative projects include:
Energy for the People’s work with the community
of Newstead in Central Victoria.

Energy for the people, VIC
Creating An Energy Market for the People
Energy for the People was established in 2012, with the goal of enabling communities
to benefit from the energy market transition from centralised and extractive, to clean,
distributed energy. The company has developed unique experience with regional
communities, greenfield developers and community housing providers, on some of
Australia’s most groundbreaking clean energy projects.
Since inception, Energy for the People has cultivated a culture of entrepreneurship,
leveraging its extensive knowledge of energy markets, renewable energy
technologies and broad network of clients and collaborators to monitor trends, rapidly
recognise market opportunities and form collaborative partnerships. Energy for the
People’s small size, agility and extensive networks enable it to engage in business
model innovation by bringing together products, services and financial solutions in
new ways, actively testing their efficacy, and making refinements and improvements
before formally launching them into the wider market.

In late 2015, Energy for the People negotiated a
partnership agreement on behalf of “Renewable
Newstead” with the local network company,
Powercor. Recently, Energy for the People
has secured agreement from the Australian
Energy Regulator for a unique tariff structure
and community-based business model in the
town, designed to allow the community of ~500
households to be 100% Renewable by 2019.
The project is supported by the Victorian State
Government, and includes a replicable business
model for other communities to adopt in future,
across the State and beyond.
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Energy for the People has a strong,
collaborative partnership with the peak body for
community housing - the Community Housing
Industry Association.
Through clean energy projects with housing
providers across Australia, Energy for the People
has identified the support mechanisms required
to enable cost-effective clean energy solutions to
be implemented in social housing on an ongoing
basis. As a result of this work, Energy for the People
and the Community Housing Industry Association
(Victoria) have secured considerable funding from
the Victorian State Government to provide support
via a software-a-as-service platform. The platform
will rely on a self-sustaining business model, and
also enable the creation of a new retail-facing
platform - “BOOM!”
Energy for the People has invested significant
time and resources establishing the solar
crowdfunding platform, “The People’s Solar.”
The initiative has enabled over $350,000 to be
raised by partners for solar projects, through
individual and corporate donations since 2014.
The platform finances solar and energy efficiency
for communities and is now evolving into a
community finance portal, designed to bring
together impact investors (retail and institutions),
solar systems suppliers, energy retailers and
embedded network providers to create an ongoing
pool of funding for projects.

The company is a Certified B Corp, with a social agenda which aims to tackle youth
homelessness through employment. Many projects also include direct benefits to
some of the most vulnerable members of our society, enabling them to access and
implement cost-effective and appropriate clean energy solutions. The company’s
constitution includes a cap on employee wages at three times the national Australian
average, according to ABS data, and funding for other social enterprises who work
directly with young people at risk of homelessness. Through these measures, the
company does not contribute to wage inequality and ensures the creation of social
impact is core to its operations.
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Targets have been built around water, energy,
waste, and donations, and are reported to the
board and communicated across the business via
a monthly scorecard. These have focussed us to
allocate capital investment for projects to reduce
our resource use, and allocate funds and in-kind
donations to those in need.
We’ve worked closely with the Dept. of OEH on
multiple sustainability programs including the
Gas Efficiency Funding program, a subsidised
Energy Audit, and becoming a member of the
Sustainability Advantage program. We also
recently took part in the Clean Energy Strategy
for Business program through NSW Resources
& Energy.
Our InGrained program focuses on building lasting
partnerships and support for local community
groups. Through this, we regularly donate ‘Karma
Kegs’ for groups to hold events and raise funds.
We also hold some key events ourselves, such
as our Murwillumbah Open Day where proceeds
went to Tweed Palliative Care and Support, and
our Festival of the Stone event in Byron that raised
money for Liberation Larder.

Stone & Wood Brewing Co, NSW
Good Beer is Our Thing

2017

We also offer one day a year as Volunteer Leave
for all staff to get out and volunteer on something
of their choice. This had a huge impact during
the once in a lifetime flood in Murwillumbah, as
we ‘downed tools’ at the brewery to go and help
clean up.
In August 2016, Stone & Wood was the first
Australian brewery to become a certified B-Corp.
We feel that this is a great way to hold
a magnifying glass to our business practices,
to benchmark against the rest of the world,
and improve upon not just what we do, but how
we do it.
We acknowledge the reliance we have on our
Earth to enable us to produce good beer so
it is our responsibility to tread a path towards
sustainability (after all, this is the only planet
with beer!)

To mobilise our staff, all employees have an
Annual Plan that includes goals to contribute to
sustainability and community initiatives in their
own way. These goals are set at the beginning of
each financial year, and tie into our business longterm strategy. They are reviewed regularly and
form part of our Annual Review process.

Traditionally, a brewery didn’t just supply fresh beer to the locals; it could also be
relied upon to help support the wider community.
Stone & Wood’s business ethos is to be the ‘Village Brewery’, where we are an integral
part of, and consciously provide a wider benefit to, our key communities.
To conceptualise this, we have created our ‘Family Wheel’, which encompasses
all of our communities that we want to add value to while operating and growing
our business. These include: Team, Suppliers, Drinkers, Customers, Shareholders,
Community, and Environment.
Our environment and community-focussed programs (labelled ‘Green Feet’ and
‘InGrained’ respectively) aim to minimise our resource use and waste, create value
through long-term resource and disposal cost savings, partner with local businesses
and community groups, and to give back to the people that have supported us in
our journey.
These programs underpin our decision-making. For example, when we outgrew our
first brewery in Byron Bay, we could have quite easily built our second brewery in
a major city to save cost and service new markets. We decided, however, that we
needed to support the Northern Rivers region that had so far supported us, and hence
our Murwillumbah brewery was born.
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Banksia
Sustainable
Cities Award
The Banksia Smart Award recognises both potential and realised
applications which are exceptionally ground breaking and transformative.
The applications will have the ability to interrupt systems and make a
profound impact on Australia’s sustainable development.
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“Coupled to a bio-retention filtration
system, the stormwater tank saves about
30 per cent of the potable water used to
irrigate the gardens each year, in turn
saving the City of Melbourne around
$90,000 and up to 45 megalitres of
potable water annually.."

Objectives
For these reasons, Fitzroy Gardens became the
focus of investigations with two key objectives:
Mitigate the effects of climate change on one of
Melbourne’s premier public gardens by minimising
the amount of potable water needed for irrigation.
Create more public open space in a part of the
city where the cost of acquiring new space is
exorbitant.
The solution, which met both objectives, was
to redesign the Fitzroy Garden’s maintenance
depot, covering an area of 9000m² and formerly
unavailable to public access, into a smaller more
efficient configuration.

city of melbourne, VIC
Fitzroy Gardens Redevelopment
As a local government authority, the City of Melbourne has a vision to be a
bold, inspirational and sustainable city – a city that cares for the environment,
while preparing responsibly for future population growth. The Fitzroy Gardens
Redevelopment demonstrates the opportunities to be found in reshaping urban
spaces to respond to changing social and environmental pressures.
Background
Since it was set aside as a public reserve in 1848, the heritage-listed Fitzroy Gardens
have made a significant contribution to the character and liveability of Melbourne,
adding cultural, economic, social and environmental value to the city.
However during the Millennium Drought of the late 1990s to early 2000s, when much
of southern Australia experienced a prolonged period of dry conditions, the 26 hectare
gardens suffered. Irrigation was significantly reduced, putting many of the trees and
landscape in the gardens under stress.
At the same time the Melbourne’s residential population was growing, resulting
in increased demand on the city’s green open space. Recent ABS data confirms
Melbourne is now Australia’s fastest growing capital city, with the City of Melbourne
undergoing growth of 5.7 per cent in the 12 months since July 2015.
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As a result of this redesign around half the area
of land of the original depot became available
for a variety of new purposes, including an
underground stormwater tank, substantial new
landscaped public open space, plus a new visitor
centre and cafe.
Outcomes
The significance of the initiative lies in the
integrated thinking around public realm use,
sustainability and education. By identifying an
opportunity to release prime land into the public
realm, the option to install a new 5 megalitre
underground stormwater tank could be realised.

2017

landscape. Running alongside the public lawn and
ending in a whimsical, giant plug outlet, the rill
provides a visual tool to help educate visitors on
the journey water takes through the gardens on its
way to being recycled, as well as helping channel
valuable runoff into the stormwater tank below.
By capturing this runoff, rather than letting it run
into the Yarra River, the amount of pollutants such
as sediment, nitrogen, phosphorous and heavy
metals that flow into Melbourne’s Port Phillip Bay
is also greatly reduced, adding to the project’s
environmental credentials.
While the stormwater system’s primary function is
to deliver an alternate water source for irrigation,
the project was also designed to play a role in
enhancing the general public’s awareness of
the potential to undertake sustainable initiatives
involving infrastructure and water supply – even
in a sensitive heritage-listed park. The profile and
annual visitation rates of Melbourne’s historic city
gardens, enables these positive environmental
messages to be spread widely throughout the
community on an ongoing basis.
Conclusion
This ambitious project resulted in a creative and
sustainable response to environmental and social
pressures, extracting value from a previously
underutilised and overlooked parcel of land. The
process of transforming the site involved the
collaboration of many disciplines, contributors
and stakeholders over multiple years, from
development of the master plan to the built
outcome. This has ensured this substantial new
urban space and the associated new facilities
properly integrate with the existing public realm of
the Fitzroy Gardens, reinforcing their longevity for
decades to come.

Coupled to a bio-retention filtration system,
the stormwater tank saves about 30 per cent
of the potable water used to irrigate the gardens
each year, in turn saving the City of Melbourne
around $90,000 and up to 45 megalitres of
potable water annually. The system design also
means that during future droughts, selective
irrigation can sustain the existing trees and areas
of significant plantings, without relying on potable
or ‘trucked in’ water, providing both economic and
sustainable benefits.
Above the tank, the new open space was
integrated back in the garden landscape. An old
rill, which previously ran through a brick channel
in the old depot, unseen by the general public,
was given a new prominence in the restored
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Sustainability guided all aspects of the design,
with the majority of the building being naturally
ventilated and lit, captures all its water, treats waste
water on site and only plant species endemic
to the area. Clever construction and innovative
infrastructure ensured miniscule environmental
impact and greenhouse gas emission - council’s
own 15mW Solar Farm (first in Australia by any
LGO) offsets all power. https://www.youtube.com/
watch?v=O_KRiZA5nfM Harvested rainwater is
filtered by a combination of reverse osmosis and
ultraviolet exposure. Water saving and recycling
devices are used throughout along with sensors
which also activate the on-site bore to top up
tanks when required. The excess rain and tank
water is filtered by a Bio retention basin and then
discharged into a reshaped existing emepheral
gully. This sits adjacent to the building which is
used to recharge groundwater utilising the natural
process and improving sites hydrology. Sewer
treatment and disposal of treated water is mostly
evaporated into the atmosphere via vegetated
sealed tubs. During peak rain events the excess
can be tankered away.

Sunshine Coast Council, qld
Sunshine Coast Council
Sunshine Coast Council’s vision is to be ‘Australia’s most sustainable region – healthy,
smart, creative’. This vision defines council’s approach to its economy, engagement
with its community, the value it places on the environment and how council operates
as an organisation.
The Mary Cairncross Scenic Reserve is widely considered a world-class natural
tourism attraction. The former facility was ‘loved to death’ and not fit-for-purpose.
It did not showcase its majestic surrounds, cater for all abilities, had limited amenities
and storage, and nowhere for volunteers to call home.
In collaboration with environmental and community groups, indigenous leaders, USC,
local business and government organisations, Council committed to a 10 year journey
to deliver a world class facility – one that would become a legacy project for the
region, drive eco-tourism and economic growth, and honour the original land owners
1941 ‘Deed of Trust’ for the preservation, conservation and exhibition of natural flora
and fauna. View our Journey here: https://youtu.be/Mi52Kn8UAjg

The Centre’s built form is an architectural
masterpiece designed to take visitors on an
exploratory and educational, environmental,
cultural and scenic journey. As well as being
designed for achieving huge resource efficiencies
and minimising the buildings greenhouse gas
footprint. Nature’s colour palette informed the built
form, however as a high-use public building with
a long-life span, a robust design and an innovative
approach to materials were required. Local
stone and timber clad the entire building with an
interesting mix of bespoke public art.
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Sustainable architectural features of the building
include use of natural light and ventilation, thermal
mass, orientation and living vine infrastructure in
lieu of built shade which also attracts butterflies.
Award winning native landscape design ensures
‘ecosystem equilibrium’ and eliminates the
need for fertilising, watering and any ongoing
maintenance. All plants were grown from local
seeds and cuttings collected from the Reserve
and grown in a local nursery for 10 months
prior to planting. Thus also eliminating disease
introduction to the fragile ecosystem.
The project has defined new ways for council
and communities to work together to deliver
sustainable infrastructure in highly sensitive
environments. This collaborative approach has
ensured high level acceptance and pride in the
project with the new Centre being enthusiastically
embraced by all user groups. Indeed the Centre
is the Hinterland’s top tourist attraction and widely
considered one of the best Discovery Centres
in Australia.
The Centre’s combined permanent and volunteer
staff are committed to ensuring every visitor leaves
with a lasting impression of customer excellence
and Sunshine Coast Hospitality. The overall
philosophy is to ensure visitors gain a greater
understanding of the beauty and importance of
conserving the Mary Cairncross Scenic Reserve
and broader environment. Council has also
recently purchased an adjacent 14-hectare parcel
of land through its Environmental Levy Program
for the purpose of conservation.
The presence of the new Centre, and its
immediate surrounds raises awareness of the
fragility, beauty and value of the region’s natural
environmental assets and the gift that Thynne
Family has bestowed on the community. This is
the Centre’s enduring legacy.

The new Discovery Centre showcases an innovative Rainforest Education Centre
featuring a combination of cutting edge digital interactive displays and multi-sensory
experiences and exhibits. Interpretive elements include a dusk to dawn immersive
experience; augmented reality where the rainforest is brought to life through iPads;
habitat zones where visitors experience rainforest habitats and rotating displays.
The Centre strives to connect visitors to their natural environment, to gain a deeper
understanding and appreciation of it, and encourage us all to live more sustainably.
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A Waste Water Treatment System was installed on
site which can treat and dispose of all the depot’s
sewerage in the form of environmentally friendly
nutrient rich water for reuse on vegetated areas
away from the main compound.

Vision
Recognising past activities on the site by forestry
pioneers council wanted to respect the site and
develop a facility that appeared more of renewal of
what existed rather than a new depot. There was to
be no eyesore of large industrial sheds, it needed
to be sympathetic to the past and to the natural
environment in which it was placed.
The Beerwah Forest Station was the birth place
of the forestry industry on the Sunshine Coast.
The Beerwah station was established as an
experimental station in 1924, it later became a
nursery for pine in 1935. During WWII Prisoners of
War and internees worked at the station. In 1958,
forestry headquarters were moved to Beerburrum
to the south and in 1969/70 the nursery was
moved to Mt Tibrogargan in the south. Finally in
1980 the research functions of the station were
moved to north to Gympie and the station lay
derelict for over 30 years.

Sunshine Coast Regional Council, QLD
Sunshine Coast Council Beerwah Depot
Council & Community
Sunshine Coast Council is the fourth largest local government organisation in Australia
and one of the fastest growing regions. The population is approximately 300,000 and
expected to reach nearly 500,000 within 20 years.
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Local Economy
The development of the Beerwah depot was
undertaken by Sunshine Coast Council as principal
contractor. This enabled council to preference
local companies and where possible companies
based in Beerwah, right down to the local cabinet
maker, hardware store and handyman.

Council’s vision in its Corporate Plan 2014-2019 is “to be Australia’s most sustainable
region – vibrant, green, diverse”. Its purpose is “to serve the community well and
position the region for the future”.

More than thirty companies were directly
engaged by council to undertake work on the
depot with over twenty of those based on the
sunshine coast. With all major contractors being
local the majority of the expenditure remained
within the region’s economy.

Location

Sustainability

When planning began for a depot to replace the aging Landsborough depot, Council
sought a site with good access to the southern areas experiencing massive growth.
The Caloundra South precinct is a 2,360 ha development which will be home to
50,000. Primary access to the precinct will be off the Bruce Highway via the Roys
Rd interchange.

Rain water is gathered from roofs and is collected
in underground tanks. The system has been
designed to provide 90% of the depot’s potable
water needs and in the first six months of operation
no additional water has needed to be purchased.

Industrial land was available, however council chose the old forestry depot on Roys
Rd. With limited power supply and no town water or sewer the site did not seem
suitable for a depot. However council saw an opportunity to rejuvenate a long
neglected site.

Water from all sealed surfaces is collected. This
water is first picked up by custom storm water
pits for primary treatment. The water is then sent
through a tertiary treatment system before being
stored in underground tanks for re-use as nonpotable water for wash down and irrigation.

Vehicle wash down bay water is captured and
treated through an oil water separator and fed
back into the tertiary treatment system so that it
can again be used over and over.
All newly installed lighting utilises energy efficient
LED technology. Solar power offset for the site
has been achieved through council’s investment
in the $50M Sunshine Coast Solar farm which
will offset more than 100 percent of its electricity
consumption across all its facilities.
Council’s Infrastructure Service’s delivery strategy
supports a mobile workforce. This has allowed
council to maintain a small footprint and preserve
the natural and culturally important elements
of the site. Of the 7.4 ha site only 1.36 ha has
been developed.
Preservation of the site’s historical arboretum
has been assured by efficient design. Sharing
the entry road to the site and constructing a one
way ring road throughout the depot has reduced
roadwork. Landscaping is kept to a minimum as
the large trees retained across the site provide a
visually stunning workplace.
The new Sunshine Coast Council Beerwah Depot
is a unique depot that has been designed and
built to be a great place to work and to take its
place as a continuing presence on a site with a
long local history.
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Banksia Food
for Sustainable
Thought Award
The Banksia Food for Sustainable Thought Award recognises demonstrated
leadership, innovation and achievement in addressing matters of food security,
beyond production, through sustainable food practices.
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Proudly sponsored by Closed Loop Environmental Solutions
Closed Loop Environmental Solutions (Closed Loop) has been a long time
sponsor of the Banksia Foundation, and this year they are sponsoring
the Banksia Food for Sustainable Thought Award. The Banksia Food for
Sustainable Thought Award recognises exhibited leadership, innovation and
achievement in addressing matters of food security, beyond production,
through sustainable food practices.
Closed Loop is an Australian Company with more than 15 years' experience
providing comprehensive environmental solutions across many industries;
including Aviation, Hospitality and Health to name a few. We work with our
clients to help them become global leaders in sustainability - adopting
innovative and progressive methods to provide optimum financial,
environmental and social outcomes.
Closed Loop is not only passionate about sustainability with our partners,
we also ensure we demonstrate this within our own business. An example
of this is Closed Loop's project 'The Farmer's Place'; a small working farm,
café and market located in Freshwater Creek, Victoria. The Farmer's Place
is a unique paddock to plate to paddock operation showcasing sustainability
and the best local produce the region has to offer. The seasonal menu is
inspired by what is growing in the garden and visitors are encouraged to
reconnect with their food and where it comes from. The Farmer's Place is
committed to 'Food for the Future' whereby we are conscious of the whole
food cycle and mindful of how we produce, package, transport, use and
dispose of our food.
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“By recruiting ordinary people through
inspiration and excitement to become
part of the project of saving the planet,
Bellis makes a vital contribution to the
global sustainability movement”.
Many people are familiar with Jerry ColebyWilliams because he has been presenting
stories on the ABC’s Gardening Australia
program since 1999. However, the reach of this
project is enhanced by an extensive transmedia
entertainment system including television, radio,
magazines, websites and social media to engage
and inspire people in 43 countries.
In his many years as a television, radio and social
media presenter, Coleby-Williams has honed
his skills as an engaging storyteller. Audiences
are engaged by inspiring stories that show them
exactly what they can do to make a difference.
They respond to passion, energy, enthusiasm
and delight. They like regular updates and a
relationship with someone who genuinely cares
about what they are doing. These stories are
distributed regularly – often daily – across a
transmedia entertainment network.

Bellis, qld
Bellis, Brisbane's Sustainable House and Garden
Global food security is under threat, and ordinary gardeners need to prepare to feed a
growing population whilst society is on a planetary resources roller coaster ride.
Physically, Bellis is a domestic property in subtropical Brisbane dedicated to
empowering ordinary people to garden consciously and become part of the global
sustainability movement. This model for local food security can be scaled up to serve
a subdivision, a town, or as a community food security centre.
Bellis is also a unique project that uses an innovative transmedia network to engage a
global audience in thinking about ordinary sustainability.
Cheap food in supermarkets is a consequence of industrial food production and its
abundance depends on benign and predictable weather: ‘normal’ weather which
ceased over thirty years ago.
Retrofitted for sustainability in 2003, Bellis is a model of how an average gardener in a
typical Australian home with an average income can build a sustainable lifestyle that
is organic, low impact, low energy-use, low water-use, phosphorous-conserving, and
highly food productive.
This forms the basis for a vibrant transmedia entertainment project. Global problems
often appear beyond the capacity of people to influence positive change, which is
why projects like Bellis are vital for empowering individuals and households.
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Bellis has won many awards, including a national
SaveWater Award (2009, built environment
category) for reducing its virtual water footprint
and a 2011, Laurel from the Horticultural Media
Association (best technical television gardening
segment) for demonstrating how home gardeners
can adapt their crops to climate change. Every
aspect of sustainable living and gardening is
addressed:
•

The site uses recycled waste water and
captures rainwater, minimizing stormwater
generation, potable water use and conserving
phosphorous;

•

The back garden crops over a hundred edible
crops each year;

•

Organic carbon is sequestered through
innovative composting systems;

•

Solar power and the use of innovative
approaches - such as guinea pigs to ‘mow’ turf
- minimizes renewable power consumption;

•

Biodiversity management encourages
pollination and reduces the need for even
organic pesticides;

•

Pollination is completed by 24 Australian bee
species. At Bellis, honeybees are an optional
extra;

2017

Bellis has demonstrated the ‘Dig for Victory’
formula, devised in Britain during World War II,
that 100 square metres of soil in temperate Britain
can feed an adult all year round, is also applicable
to subtropical Australia with modifications.
The project uses human foodstuffs and local
biodiversity for crop protection to demonstrate
that local food production is more productive and
less polluting than industrial food production.
Five hundred animal species visit or live on the
813 square metre property, including 36 species
of wasp and 24 species of fly, which assist crop
protection.
Success has five drivers:
1.

Modern communications technology
which allow democratised interactive
communication;

2.

Modern technology which harvests energy
and purifies water;

3.

Flexible, sustainable growing methods
allow food production to respond to
seasons, extreme weather events, economic
challenges, and changing household needs;

4.

Seed saving techniques, which unlock the
genetic diversity of traditional, non-hybrid
crops which are continually being adapted in
response to climate change;

5.

Coleby-Williams expertise in communicating
with varied publics in a passionate and
authentic way;

Since 2007, Bellis has been opening to the public.
Successes and lessons learned have been retold
by Coleby-Williams at UN Food and Agriculture
Organisation conferences in the South Pacific and
Geneva.
Bellis is disruptive because it embraces digital
transmedia entertainment systems to reach
ordinary gardeners around the world, present
them with an achievable model of everyday
sustainable living, and inspires them to become
part of a global change for sustainable practice.
By recruiting ordinary people through inspiration
and excitement to become part of the project of
saving the planet, Bellis makes a vital contribution
to the global sustainability movement.
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In 2004, Vanya and Cullen Wines were
successful with the objective of achieving A
Grade biodynamic certification through the
Biological Farmers Association of Australia for
the vineyard and in 2008, the winery. The only
winery in Western Australia to be certified in both.
The success of the sustainability program in the
vineyard and winery has driven the company
to extend this to its surrounding gardens and
restaurant. This has naturally had an influence on
the staff, suppliers and other stakeholders.
The objectives
To position the business for sustainability of its
natural resources as well as for the shareholders,
staff, customers, suppliers and community. To
produce world class biodynamic wines which
represent the true terroir on the winery with
minimal intervention and great care and respect
for the land on which they are grown.
The outcome

cullen wines, wa

Cullen Wines has continued it’s organic and
biodynamic practices focusing on sustainability
and has successfully produced world class wines
that have consistently received favourable reviews
and ratings in the high 90’s. The flagship wines
are the Diana Madeline, a cabernet sauvignon
blend and Kevin John, a chardonnay. They are
named in honor of the winery founders.Both wines
have achieved accolades and high ratings both
in Australia and internationally. Some exceptional
wines are listed below ;
•

The 2007 Kevin John was voted best
Chardonnay in the world by the highly
respected Decanter magazine.

•

In 2013 and 2014 we produced the Kevin John
Legacy series. Four variants were produced
based on biodynamic selections including the
outstanding 2013 Flower Day Chardonnay.

•

o Gary Walsh – 97 Points – 28 April 2016
There’s 48 dozen produced, to be sold at
cellar door. The barrel used is a ‘Biodynamic’
Loches Flowers, which means the oak was
felled on a flower day. Grapes harvested on
a flower day. Bottled direct from barrel. No
fining. No filtration.

Cullen Wines
Background
Cullen Wines is one of the first wineries to be established in the Wilyabrup wine
growing region of Margaret River, Western Australia. The first vines were planted in
1971 by Dr Kevin Cullen and his wife Diana Cullen. The winery remains a family owned
business and for the past 20 years has been under the stewardship of their daughter,
Vanya Cullen Managing Director and winemaker.
The challenge
The first vines were planted in 1971 with the first wines produced in 1974 under
winemaker Diana Cullen. Production and success continued but in 1987 yields had
decreased to less than one tonne per acre as the soil was depleted of nutrition.
Diana and Vanya worked with consultants and decided to adopt organic practices
to maintain the health of the soil and of the vines. Yields bounced back in 1989 and
continued to improve.

2017

•

The 2014 Diana Madeline received the
following review;
Winsor Dobbin (winsordobbin.com), 99 points.

“I was absolutely blown away by the quality of this
new release from Vanya Cullen. It is probably the
best young Australian red wine I have ever tasted –
an instant classic. It is still youthful but everything is
beautifully balanced.”
•

In 2012 it was a special year for Cullens’
Cabernet Sauvignon and an icon wine was
produced, “The Vanya “. This review followed ;

James Halliday – 99 Points, The Weekend
Australian, November 28, 2015
Extraordinary wine from the oldest (’71) estate
plantings, wild-fermented, matured for 19 months
in French oak (47% new). Deeply coloured, highly
fragrant, the palate takes you on a mesmerising
ride with a mid-palate peak of pure cassis fruit,
then a swish of integrated savoury tannins before
rising again on the dark fruit line of the finish thanks
in part to 3% petit verdot. 13.5% alc, screwcap, 99
points, drink to 2057.
To add to the sustainability momentum Cullen
Wines is carbon neutral, has installed solar power,
subscribes to natural power and is a signatory to
the Australian Packaging Covenant.
Embracing Sustainability
Biodynamics ensures sustainability of the vines
and the wine. This in turn is the foundation for the
sustainability of the business. The production of
world class quality wines positions the business
in the top tier of the market which opens the
opportunity for increased product value ,financial
sustainability and harmony with the environment.

Progress
In 1989 Vanya Cullen took over from Diana as winemaker and continued to drive
organic practices and in 1998 the winery was certified organic. Vanya’s passion for
sustainability and production of high quality wines with minimal intervention drove the
initiative in 2002 to adopt biodynamic practices.
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Banksia
Sustainable
& Resilient
Communities Award
The Banksia Sustainable & Resilient Communities Award recognises a group
that has demonstrated strong local capacity building and implementation
of locally relevant solutions, measurably enhancing the long term social,
economic and environmental status of the community.
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With expert research and modelling via our
partnership with ClimateWorks Australia, the
report shows how this can be done using existing
technology, following the three key measures
of energy efficiency; switching non-electric
equipment and appliances to electricity; and low
carbon electricity generation.
The report identifies that governments will need
to support the building sector through: a national
plan for zero carbon buildings; stronger mandatory
minimum standards; targeted incentives; energy
market reform; and a series of enabling measures
including data, information, research and education.
It’s one thing to call for this, but another to build
the right kind of support to lead to real change.
The report is just one part of a strategic, ongoing
plan to achieve progress by building the call
for change from the building industry itself. By
gathering ASBEC members’ ideas via meetings
and workshops, the report connected people from
different parts of the building industry, ensuring the
flow of ideas and helping to create a solid voice for
the industry.

Australian Sustainable Built Environment Council
n partnership with ClimateWorks Australia, NSW
Low Carbon, High Performance
The Australian Sustainable Built Environment Council (ASBEC) has a vision to create
sustainable, productive and resilient buildings, communities and cities in Australia.
To achieve this, we’ve created a unique forum for the building industry to gather, find
common ground and intelligently discuss contentious issues, as well as advocate their
own sustainability policies and initiatives.
Australia urgently needs to lower emissions to meet our obligations under the Paris
climate agreement. Up till now, most emissions reductions models have focused
on energy generation – switching to renewables from fossil fuels. But ASBEC’s Low
Carbon High Performance report uniquely demonstrates that buildings give us the
fastest, cheapest way to lower a significant component of our emissions.
This is because Australia’s built environment contributes almost a quarter of our
emissions. ASBEC’s Low Carbon, High Performance report provides detailed analysis
of potential emissions reductions from the building sector, setting out a policy roadmap
that shows how to dramatically cut emissions by 2030 and reach zero net emissions
by 2050.

The building industry already provides some
excellent examples of energy efficient sustainable
building projects. Many market leading Australian
companies are already delivering low emission
buildings and developments. The work brings
these together as a series of case studies.
To reach industry, we needed to engage on their
turf. We did this by communicating in industry
specific publications, like Architecture & Design
magazine, Sourceable, The Fifth Estate and others,
using respected voices from industry, such as

2017

our President and celebrated architect Prof Ken
Maher, Ken Morrison, CEO of the Property Council
of Australia and Romilly Madew, CEO of the Green
Building Council of Australia.
Together, our members have a combined
reach of over 300,000 individuals. They also
carry the authority of being representatives of a
powerful industry employing tens of thousands
of Australians, many of whom have the ear of
government.
Getting our message across to government has
meant taking personal briefings to State, Territory
& Federal Ministers and Ministerial advisors.
This process of dissemination is having real
results, with several governments incorporating
recommendations from the report into their plans.
These include the NSW government’s Draft Plan
to Save Energy and Money, the COAG Energy
Council’s National Energy Productivity Plan, and
the Queensland Building Plan discussion paper.
Low Carbon, High Performance is just the first
step in a broad strategic initiative to achieve
fundamentally improved building energy efficiency
and support for renewable energy generation.
We are working towards several key moments
over the coming years. For example, the National
Construction Code, which governs the standards
of all new Australian buildings (and major
renovations), is updated every three years. The
Code is due to have new energy performance
provisions put in place for commercial buildings
in 2019 – and we intend to make sure they are as
strong as possible.
ASBEC has now partnered with ClimateWorks
Australia to develop an industry-led forward
trajectory for the energy requirements in the
Code. The project aims to support governments to
establish long-term targets and pathways for the
National Construction Code energy requirements
and consider necessary support measures. We call
this the Trajectory Project.
Energy efficient buildings are more comfortable
places to live, work, and study. Better planning
and infrastructure also improves quality of life
by making services accessible and commutes
enjoyable. By bringing the building industry
together with government to create real, lasting
changes to the fabric of our built environment,
we’re building an amazing legacy for the Australian
community – as well as our environment.

In our innovative Low Carbon, High Performance report, ASBEC successfully brought
together the building industry to speak with a united voice to achieve real change, fast.
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Seeking opportunities

Project Achievements

The NAC team quickly recognised that the
gathering of this data provided an opportunity to
expand their conservation work across the region.
The work would also support a long-term vision
to improve ecosystem resilience and encourage
native plants and animals to disperse and adapt.
The data also helped the council to present more
compelling funding applications. The council
subsequently won a five-year $1,625,000 grant
through the Australian Government’s National
Landcare Programme and a grant of $500,000
from the Adelaide and Mount Lofty Ranges Natural
Resources Management Board.

The Urban Creek Recovery Project is now entering
its fourth year and the on-ground results of this
significant investment can be clearly seen along
61 kilometres (520ha) of watercourses. Creeks
once infested with weeds now contain significant
habitat as bush regeneration and planting efforts
of more than 87,000 seedlings are paying off. Leaf
matter has been prevented from further degrading
the aquatic environment through the removal
of deciduous woody weeds and regeneration of
reeds and sedges.

Bringing the community along on the journey

City of Onkaparinga, SA
City of Onkaparinga Urban Creek Recovery Project
With funding support from the Australian Government’s National Landcare Programme
and the Adelaide and Mount Lofty Ranges Natural Resources Management Board.
Planning at a landscape scale
Urban Creek Recovery is a five-year watercourse restoration project delivered by
the City of Onkaparinga, South Australia’s largest metropolitan council. It’s the most
extensive council led biodiversity initiative ever undertaken in South Australia.
The Onkaparinga region is home to 71 kilometres of watercourses and through the
Urban Creek Recovery project, 61 kilometres of habitat is being restored, in partnership
with all tiers of government, community, not-for-profit groups and training providers.
Following an internal restructure in 2012, the council’s Natural Areas Conservation (NAC)
team took responsibility for managing all watercourse reserves. Before this, only a
small number of creeks containing nationally endangered Grey Box
(Eucalyptus microcarpa) woodland were prioritised, with the remainder managed in a
reactive manner.

2017

From the outset, the NAC team identified that
community support was critical to the success
of the project. Previous small-scale watercourse
restoration efforts had resulted in negative
community reaction to the removal of certain
invasive plant species. A range of booklets, fact
sheets and brochures were already available, but
this information was not influencing and impacting
communities due to their highly technical nature.
The team focused their efforts on developing
educational material that would capture community
attention, build a greater understanding of the local
environment, and inspire people to get involved
and explore their local creeks.
This led to a marketing strategy based on ‘Creek
Bullies’ and ‘Creek Heroes’, a play on the universally
recognised ‘good versus evil’ theme. This approach
spawned the development of brochures, posters
and colouring-in sheets which have proven to be
extremely popular with all ages. Providing this
material to residents before on-ground creek
restoration activities were conducted, led to greater
community acceptance of weed removal and a
better understanding of creek ecology.

When faced with the challenge of completing
progress reports for 142 project sites without a
recommended monitoring methodology, the
team developed its own data collection tools.
Project outcomes such as changes in weed
density are now spatially represented on weed
maps to visually demonstrate changes over
time. Recognising this information is also a great
community education tool, all data including
photos and Bushland Condition Monitoring reports
are now publicly available via a StoryMap (available
at www.onkaparingacity.com).
More than 4,000 people have attended community
planting events, guided creek discovery tours,
nature play activities, Youth Environmental
Forums, litter clean-ups and hands-on training
opportunities for Indigenous TAFE students. This
community involvement has been the cornerstone
of the project’s success.
A fun, contemporary and hands-on approach to
community engagement has allowed the team
to bring local residents along on a journey of
change and discovery as their creeks are given a
new lease of life. Urban Creek Recovery provides
formal and informal opportunities to connect with
nature and many people rediscovered creeks
they remembered from their childhoods. These
opportunities are becoming more important with
highly urbanised lifestyles. It is widely recognised
that regular contact with nature offers physical
and mental health benefits while also improving
children’s learning abilities.

Initial investigations revealed there was a lack of watercourse ecological and spatial
information available to inform a strategic approach. To address this, the NAC team
worked in partnership with council’s Spatial Information Services (SIS) team to explore
and map the location of all council owned watercourses capturing critical ecological,
geomorphic and social information.
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the number of plastic pellets at the source is a
good strategy for reducing the amount of plastic
that enters the marine environment. By adding a
simple step to the process of unloading goods —
cleaning up and containing pellets after a truck is
unloaded — their entry into the environment can
be prevented easily and at virtually no cost. More
information on Operation Clean Sweep Australia is
available at: www.opcleansweep.org.au
To date Tangaroa Blue has collected data on
almost 10 000 clean-ups across Australia and its
territories, harnessing more than 88 000 volunteers.
By targeting marine debris ‘hotspots’ such as the
remote beaches of Cape York, more than 800
tonnes of rubbish have been removed from the
environment. Each of the 8.7 million individual
items has then been meticulously counted and
sorted for the AMDI Database. The power of this
data combined with the tireless efforts of Heidi,
has seen Tangaroa Blue Foundation leading efforts
to reduce plastic consumption and waste
in Australia.

Tangaroa Blue Foundation, WA
Australian Marine Debris Initiative (AMDI Sustainable Communities)
Our ever-increasing consumption of plastic has led to a crisis in our oceans as so
much plastic finds its way into the sea. Marine debris is harmful to marine life and is
directly linked to wildlife injury and death. It also impacts on critical habitats, poses
a health and safety risk to the public and has economic impacts on communities
through tourism and fisheries. Plastic toxins have the potential to enter the human
food chain.
Tangaroa Blue Foundation is an Australia-wide not-for-profit organisation dedicated to
the removal and prevention of marine debris, which is one of the major environmental
issues worldwide. Founded in Western Australia in 2004 by Heidi Taylor, Tangaroa
Blue Foundation quickly grew into an Australia-wide initiative, gathering national and
international partners and recognition. Its primary aim was to clean-up beaches and
waterways, removing harmful debris from the environment. However, after conducting
the first few clean-ups, the broader mission of Tangaroa Blue became clear — if all we
do is clean-up, that’s all we will ever do. So, stopping litter at its source became the
other half of Tangaroa Blue Foundation’s mission.
The Australian Marine Debris Initiative (AMDI) was then born, gathering data from
clean-ups around the country to create a databank of evidence on which to base
solutions. The AMDI helps communities look after their coastal environment by
providing resources and support programs, and collaborates with industry and
government to create change on a large scale.
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The effort and impact of the AMDI and its citizen
scientists is enormous. The database is the largest
and longest running database of marine debris in
Australia. Sorting the collected marine debris from
clean-ups into categories means communities
can identify problem items and track them back
to their source. Once the origin is known, the
community can unite to tackle the issue in ways
that are meaningful to them. Tangaroa Blue has
formulated a way of doing this called a Source
Reduction Plan (SRP), which is run in a workshop
format with eight steps.

With a network of more than 1000 partners
including indigenous rangers, local schools,
surf lifesaving clubs, government agencies and
industry, Tangaroa Blue is considered the leader
in marine debris in Australia. Heidi Taylor provided
expert testimony to the Australian Government’s
Senate Inquiry into marine debris, and her advice
was incorporated into the Federal Government’s
Threat Abatement Plan. She also contributed
to the Reef Summit, a gathering of scientific,
government and research experts creating a
pathway for building resilience of the Great Barrier
Reef. Most recently, Tangaroa Blue Foundation
was one of the not-for-profit organisations invited
to contribute to Australia’s reporting on the United
Nation’s Sustainable Development Goals.
For more information please visit www.
tangaroablue.org

On-going monitoring and clean-ups at the same
location enables the success of a SRP to be
measured, as the targeted items should be found
in decreasing numbers in future clean-ups. The
success also stems from the process itself as it
creates a network that cares about the issue and
takes ownership of it, and supports itself in an ongoing way. This community-driven action towards
litter reduction fosters custodianship of local
environments by local communities. Tangaroa
Blue has successfully assisted communities in
implementing more than 100 SRPs nationally.
Operation Clean Sweep Australia is an example of
upscaling a Source Reduction Plan to a national
level by targeting plastic resin pellets lost into
the environment during the process of plastic
manufacturing and transportation. Pellets are a
major source of microplastic pollution originating
from industrial areas around Australia. With plastics
making up 75 per cent of marine debris, reducing
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kW solar and 43 kWh battery storage); the men’s
shed; the community owned petrol station; Council
offices and depot; the kindergarten; the school; the
museum; the community centre; and countless
houses across the town.

Reaching 100% with Australia's First Commercially
Operating Community Mini Grid
Building Australia’s First Commercially Operating Community Mini Grid
Totally Renewable Yackandandah (TRY), and community energy service provider
Mondo (a subsidiary of AusNet Services), are building what they believe will be
Australia’s first commercially operating community mini grid in the North East Victorian
town of Yackandandah. The project is the culmination of three years of community
organising carried out by TRY and aims to achieve the town of Yackandandah’s target
to produce or purchase 100% of its energy needs from renewable energy sources by
the year 2022.
Yackandandah Loves Renewable Energy
From its inception in April 2014 TRY has been working to achieve its renewable energy
target (RET) by working with individual households, community groups, and local
businesses to either install solar systems or implement energy efficiency measures.
Many of these installations made use of TRY’s no-interest loan facility, the Perpetual
Energy Fund.

Building the Mini Grid

Approximately 40% of households in Yackandandah
now generate their own solar electricity and
the Golden Yak signs, made by the Men’s Shed
and awarded by TRY to recognise actions
supportive of the RET, are a now a vibrant feature
of the Yackandandah landscape. Leveraging this
widespread community support TRY sought out
a partnership with industry specialists AusNet
Services. AusNet Services have developed a
community energy subsidiary called Mondo in
order to partner with TRY to develop, and now
deliver, a Community Mini Grid Roadmap.

In September 2017 TRY and Mondo began work on
the construction of the Yackandandah community
mini grid. A stage two (solar, ubi, and battery)
pilot study is being installed in one Yackandandah
neighbourhood. Fourteen households are
participating. A stage one (solar and ubi) mini grid
is being installed across the whole town. One
hundred and eleven households are participating.
This initial mini grid offering unlocked significant
community investment in renewable energy
infrastructure and increased the total solar
capacity installed across Yackandandah by 550 kW
solar, as well as adding 100 kWh of battery storage.
The completion of these installations will see the
percentage number of Yackandandah households
with solar systems increase to 40%.

The Community Mini Grid Roadmap

Replicating the Roadmap

The Yackandandah community mini grid proceeds
as a four-stage program.

TRY and Mondo are now working on a mini grid
offering for other towns in North East Victoria, and
preparing to launch a community energy retailer
able to facilitate trading between households
across a stage three mini grid.

Stage 1. The town wide installation of solar panels
alongside a piece of smart grid technology called
an Ubi. The Ubi is able to monitor individual
household electricity demand/generation, and
manages energy flows between solar panels,
batteries, and other households in the mini grid.

Totally Renewable Yackandandah
in partnership with AusNet Services, VIC

2017

Stage 2. The town wide deployment of batteries.
Data collected by the Ubi will allow each household
to determine the optimal time to install a battery
system, and the optimal system to be installed.
Each household will then be able to generate and
store solar energy, feeding any excess back into
the grid.
Stage 3. The creation of an electricity trading
or sharing system that will allow the mini grid
to function as a unified energy unit, generating,
storing and distributing renewable electricity across
the community. The development of a community
energy retailer is crucial to this stage, facilitating
trading between households to enable a type of
‘shared energy economy’.
Stage 4. The installation of a solar and battery plant
proximal to the town. A fully functioning community
mini grid is expected to be able to provide 90% of
Yackandandah’s energy needs. The remaining 10%
of the town’s energy target can be met through the
installation of a solar and battery plant which will
feed top up electricity into the mini grid.

Large solar arrays have been installed across the town, including: the community
owned hospital (70kW); the supermarket (80 kW); the town’s water treatment plant (40
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Banksia
Leadership in
the Circular
Economy Award
The Banksia Leadership in the Circular Economy Award recognises
approaches that allow the Australian economy to develop within natural
limits; preserving and enhancing natural capital, optimising resource yields
and eliminating waste.
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Proudly sponsored by Cleanaway
Cleanaway is proud to be working once more with the Banksia Foundation
as the sponsor for the Banksia Leadership in Circular Economy Award.
This award is an important way Banksia and Cleanaway are encouraging and
rewarding innovative businesses that enable circular economies and close
the loop on resource recovery.
As Australia’s leading waste management company, Cleanaway is
committed to creating solutions that not only support our clients’ business
objectives, but also the communities where we work and live. We believe
that a sustainable future is possible, and that begins by changing the way
we think about waste.
To us, waste is a resource. The 2016 Circular Economy Award winner,
The TIC Group, found a way to recover old mattresses and reuse the
materials. Our oil re-refining facilities closes the oil loop by recycling waste
oil, offsetting Australia’s oil needs by 900,000 barrels. We’re also turning
residual waste into energy by collecting landfill gas and turning it into
electricity to create more than 145 million kilowatt hours of renewable
energy and power more than 36,000 homes for a year.
But we must go beyond that. By recognising sustainable initiatives that
work with waste as a resource, Cleanaway encourages disruption and
innovation through supply chain management, resource recovery and
closed loop approaches.
Cleanaway is proud to sponsor the Banksia Leadership in the Circular
Economy Award which recognises approaches that allow the Australian
economy to develop within natural limits; preserving and enhancing natural
capital, optimising resource yields and eliminating waste.
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supply chains by reducing operating costs and
demand on natural resources. This reduces waste
and makes the world trade more efficiently and
sustainably. The more our customers share and
re-use our equipment platforms, the greater the
efficiencies and environmental benefits of our
networks. Using CHEP means that profit and planet
are longer a compromise.
The carbon reduction from our share and re-use
model far outweighs Brambles’ direct operational
carbon impact. In FY17 Brambles reduced its
operational carbon emissions through its share and
re-use model by 7.8% and helped prevent more
than 2.5 million tonnes of carbon emissions in our
customers’ supply chains.
The global benefits from Brambles’ Better Supply
Chains model of sharing and re-using pallets and
RPCs saved:
•

1.6 million trees;

•

4,600 megalitres of drinking water;

•

2.5 million tonnes of CO2;

•

1.4 million tonnes of solid waste; and

•

4,329 tonnes of food waste from RPCs alone

Through our Better Collaboration projects with
customers, we saved:

CHEP Australia, NSW
CHEP Australia: Profit and Planet through a
Share and Reuse Business Model
The Brambles’ Group business model successfully combines the circular and sharing
economies and in FY17, our network circulated 590 million reusable platforms
through 500,000 customer touch points in over 60 supply chains worldwide. Each
time our customers use Brambles’ solutions, carbon emissions are reduced, waste is
eliminated, and raw materials are not required. This is circularity, at scale.
In 2016, Brambles’ set its 2020 sustainability goals which focus on strategic
sustainability issues that preserve and create value, while managing actions that
reduce the impacts of the Group’s operations on the environment and communities
in which it operates. Brambles’ 2020 sustainability goals were mapped to the United
Nations Sustainable Development Goals (SDGs).

•

54,000 tonnes of CO2; and

•

64.7 million kilometres through transport
optimisation

2017

CHEP’s circular business model is underpinned by
a practical process initiated through sustainable
materials sourcing, including; sourcing renewable
and recyclable materials. Since 2014, CHEP
Australia has maintained 100% Chain of Custody
certification of our timber, ensuring sustainable
use of our forest resources through regeneration
and selective harvesting. Our circular share and
reuse business model maximises resource use
throughout it lifetime and CHEP’s commitment to
zero product waste to landfill ensures 100% of all
end-of-life products have secondary uses.
The Brambles business model represents global
best practice for sustainable production and
consumption as recognised by the Ellen MacArthur
Foundation (EMF) in 2015. EMF rated the CHEP
European pallet as having a Circular Economy
Index of 0.87 where a score of 1 is perfectly circular,
placing Brambles in the exclusive and prestigious
Circular Economy 100 (CE100). Working with
the EMF’s CE100, CHEP has helped to develop
a decision-making tool which compares our reusable solutions against single-use alternatives
using a life cycle assessment methodology.
For more information on CHEP, visit www.chep.
com. For information on the Brambles Group, visit
www.brambles.com.

Our Better Communities programme is focused on
reducing food waste and improving food security.
Our in-kind donations helped redistribute over
163,000 tonnes of rescued food, which provided
326 million meals for those in need.
CHEP Australia’s contribution for FY17: By sharing
and re-using pallets and RPCs, CHEP Australia’s
customers saved over:
•

1.3 million tonnes of CO2;

•

850,800 tonnes of solid waste; and

•

760 kilolitres of drinking water.

CHEP, part of the Brambles group of companies, is a global provider of supply chain
solutions serving the consumer goods, fresh food, beverage, manufacturing and retail
sectors. CHEP offers a wide range of logistics and operational platforms, solutions
and support services that are designed to assist customers increase supply chain
performance. CHEP’s business objectives are directly linked to making our customers
supply chains more sustainable.
CHEP’s purpose is to create better supply chains by optimising whole supply chain
systems rather their individual components. CHEP’s business model perpetuates a
virtuous cycle of sharing and reusing equipment resources, creating more efficient
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people to recycle paper, they need to be prepared
to buy it back again as locally made recycled
paper to close the office paper recycling loop.
Australian Paper estimates that less than one in
five reams of office paper purchased in Australia
each year contains 50% or more recycled content.

Planet Ark Paper is also a fantastic example of the
quality products a circular economy can produce.
The technological developments at Australian
Paper’s de-inking and recycling facility, have
created a circular economy case study for high
quality recycled paper that is unique in Australia.

Together we identified that an opportunity
existed for a new brand to enter the market,
carrying a name consumers and businesses
recognised and trusted, and one that had strong
environmental credentials. The paper market was
already saturated, mature, and highly competitive.
However, most of the office paper available was
not 100% recycled and nor was it Australian made.

Changing behavior for more people to choose
Australian recycled paper isn’t an easy task.
However we are continuing our work to raise
awareness about the environmental, social and
economic benefits of buying these products to
help close the paper recycling loop. In November,
the striking new Planet Ark Paper packaging
will be launched, positioning it as the choice for
the mindful consumer further demonstrating
Planet Ark's integrated approach to caring for the
environment.

For the first time ever, Planet Ark licensed
its well-known and trusted name to another
organisation, and we launched a new 100%
recycled office paper into the Australian market
– Planet Ark Paper.
Planet Ark Paper is a tangible representation of
the circular economy. Made from 100% Australian
recycled post-consumer paper, it enables people
to help close the office paper recycling loop. It is
also certified Carbon Neutral under the National
Carbon Offset Standard and Forest Stewardship
Council Certified giving it the status of one of the
most environmentally-friendly papers available
on the market.

Planet Ark Environmental Foundation, NSW
in partnership with Australian Paper
Make It Australian Recycled
Established in 1992, Planet Ark is an Australian not-for-profit organisation with a
vision of a world where people live in balance with nature. We empower people,
governments and businesses to take positive environmental actions through
campaigns, programs and events that promote sustainable resource use, encourage
a low carbon lifestyle, and connect people to nature.
As a leading environmental behaviour change organisation, we are best known for
National Tree Day which has planted over 23 million trees and Cartridges 4 Planet
Ark which has a zero waste to landfill promise. These long standing and trusted
campaigns have led to Planet Ark having strong national brand recognition and being
listed in the top 5 most ethical and sustainable brands six years in a row.

From launching Planet Ark Paper in October 2016
through to January 2017, 412 tonnes (165k reams)
of Planet Ark Paper have been sold, equating to:
•

Up to 1,485 tonnes of greenhouse gas
emissions saved

•

Approximately 512 tonnes of wastepaper
diverted from local landfill

•

$625,102 direct contribution to Australia’s
economy

•

$309,463 contribution to regional economies

•

$310,149 contribution to the revenues of
Governments in Australia

Make It Australian Recycled was created through a partnership between Planet
Ark and Australian Paper, Australia’s sole local manufacturer of office and printing
paper, based in Victoria’s Latrobe Valley. Australian Paper is committed to improving
its performance across the three pillars of sustainability – social, economic and
environmental, working within a responsible framework to provide quality Australian
made papers. Their mission is sustainable growth for the next generation.
The partnership identified that Australia has one of the highest paper recycling rates
in the world (at around 75%) but to sustain a circular economy for that waste paper in
this country, we need to increase sales of recycled paper products. It isn’t enough for
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to landfill (over 40% in most states), representing
a staggering loss of a valuable and recoverable
resource. In addition, councils face significant
financial costs related to the disposal of organic
material in landfill, as well as challenges managing
the environmental impacts.
The solution? Keep it in the home!!
Our mission is to bring composting, worm farming
and bokashi fermenting to 10% of Australia - or
900,00 households - in the next decade. Home
composting is the single most sustainable way
to return organic materials to the Earth, reduce
landfill and greenhouse gases, cut council waste
management costs, and create more resilient
communities.

2017

through the program results in significant
waste operations and personnel cost savings
for participating councils. Founding councils
Randwick, Waverley, and Woollahra have equipped
around 10% of their LGAs through the program,
and are now saving $100,00 net a year and have
cut the cost of landfill by 64%. The automation and
streamlined process of receiving and approving
orders has reduced council workload by up to 85%
versus traditional rebate-based systems, while
increasing annual household uptake by 732%.

The Compost Revolution is the only program
of its kind to provide the education, community
engagement, infrastructure logistics, marketing,
and support to help councils scale up home
composting as a significant waste diversion
solution.
How we do it
We reach residents with popular targeted social
media ads and optimised Google Adwords
campaigns, dramatically streamlining traditional
council engagement methods.

Revolution Apps Pty Ltd
in partnership with Waverley, Randwick and Woollahra Councils, NSW
Compost Revolution
Who we are
The Compost Revolution is Australia’s only online community engagement, education,
e-commerce and logistics platform designed to scale household organics recovery
across the country through home composting. We inspire households to start
recycling their food scraps by lowering the social and financial barriers to entry,
positioning composting as cool and easy for everyone to do, while conveniently
delivering discounted composting gear to their door. The revolution has grown to
become the largest composting community in the country because we make it
financially compelling for local councils, streamlining the process so that it’s cheaper
to provide the program than it is to send organics to landfill over just 3-5 years.
The program started in 2010 as a joint initiative of Waverley, Randwick and Woollahra
councils, supported by the NSW EPA and Environmental Trust. After a successful trial,
we launched social venture Revolution Apps to expand the program nationally in
partnership with the founding councils and further support from the NSW EPA and ET.
The problem of food waste
With approximately 4.5 million tonnes of food waste going to landfill in Australia every
year, generating 3 percent of Australia’s greenhouse gases, food waste is one of the
biggest environmental issues we face today. In fact, compostable organic waste
represents the single biggest component of the residential waste stream that goes
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We provide engaging education through
interactive tutorials and test knowledge through
quizzes, integrated with convenient home delivery
of products. This proven combination coupled
with ongoing social norming techniques delivers
serious behaviour change.
The integrated e-commerce, logistics, and data
monitoring platform saves councils time and
money by streamlining and automating processes,
resulting in management of resident orders taking
less than a few hours a week regardless of volume.
Impact!
Now partnering with 37 councils across the
country, and with over 24,500 households onboard,
so far we have diverted 5,200 tonnes of food waste
from landfill - that’s nearly 40 tonnes every week!
With every household diverting around 119 kgs of
waste per year, this has resulted in 9,880 tonnes
of greenhouse gas emissions avoided and saved
councils $1.3 million in landfill costs.
We have provided free e-learning tutorials to
over 100,000 people in 7 languages, making
sustainability universally accessible.
Our platform automatically calculates landfill
savings in each council area, demonstrating that
investing in home composting infrastructure
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From Local to Global – PVC
Hospital Recycling Program

of $96,000 per annum to the health system.
This material and costs can be saved.
What is the program?
The VCA’s recycling program is a partnership of
several determined individuals and organisations
striving to support recycling and sustainability
in hospitals, and to recover high quality PVC for
reprocessing and manufacture in Australia.
The IV bags, tubes and face masks are separated
by hospital staff and placed in special bins. The
Australian bins are then transported to central
locations in each capital city and transported to
Melbourne, and in New Zealand to Auckland.
In this regard our recycling program is unique.
All material collected in Australia, stays in Australia,
and the material collected in New Zealand, stays
in New Zealand; it is not bailed and exported to
south-east Asia. The materials are reprocessed
and remanufactured into high quality garden hose
in Australia and children’s playground mats in
New Zealand.

Vinyl Council of Australia, vic
in partnership with Baxter Healthcare; Welvic Australia;
Western Health; Aces Medical Waste; Australian Nursing and
Midwifery Federation
Recovering value from hospital plastic
What is the problem and the solution
Hospitals, like many institutions, are focused on their core business ‘patient health first’
and infection control. Saving lives is vitally important, however, on the way we have
created systems and a culture around single-use and linear systems of material in and
material out.
As a consequence, across the world high-quality medical-grade PVC has been going
from hospitals to landfill for decades. This ‘waste’ comes at considerable cost.
A typical Australian hospital of 300 beds sends 2,500 kilograms of quality PVC to
landfill per year. These three products (IV bags, tubes and face masks) are used in
virtually every hospital. Thankfully through this project the world has seen that these
common items are recyclable. The Vinyl Council of Australia estimates around 2,500
tonnes is recoverable in Australia every year.
In Victoria alone, it is estimated that 330 tonnes of recyclable high quality medical
grade PVC goes from hospitals in general waste to landfill, at a conservative cost
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In this way the PVC medical products get an
extended life replacing virgin material in another
product. The VCA and our partners have
established a program that contributes to a
stronger, more productive and a circular economy
and environment, and we are helping improve
the strength of our manufacturers in Australia and
New Zealand.
The VCA and partners have produced a number
of informative free videos, fact sheets, in-hospital
training and provide posters, stickers, bins,
forums and telephone advisory service to support
hospitals introduce and manage the program.
How it started and has grown
Since starting as a visionary conversation in
2009 between Forbes McGain, Anaesthetist at
Melbourne’s Western Health and Sophi MacMillan,
CEO at the Vinyl Council of Australia, the program
has been refined and proven through trials and
tested through upheavals in 2014-15 to emerge
stronger with major companies committed to its
success and growth.
Since 2014 the number of participating hospitals in
Australia/New Zealand has tripled from 30, to 108
in 2017. It has expanded to other countries, with 10

2017

hospitals in UK and 5 in South Africa, and Canada,
USA and Denmark on their way with negotiations to
set up recycling.
The program has grown with the support of the
partners, and other organisations committed
to sustainability of the healthcare sector. The
Australian Nursing and Midwifery Federation
includes PVC recycling in its training and other
professional organisations are coming on board
including this program as part of their lead into
sustainable hospitals into their conferences and
master classes.
As the numbers grow it will become part of
standard good hospital practice.
Who are the partners
The team behind this success includes:
•

Vinyl Council of Australia, industry peak body

•

Baxter Healthcare, manufacturer of PVC
product in Australia

•

Welvic Australia, reprocessor

•

Aces Medical Waste in Victoria and other
collectors across Australia.

The Vinyl Council has a long-standing commitment
to sustainability through its PVC stewardship
program, and in this way it is steering its members
to be leaders and the industry as a whole to
improve performance on chemical additives,
energy and greenhouse and waste and recycling. It
also has developed a strong strategy and program
for PVC recycling that addresses many product
streams including PVC coated fabric, pipe, flooring
to name a few.
Successes
•

Hospital nurses and anaesthetists become
champions for recycling and sustainability

•

Over 115 hospitals are now involved in recycling
PVC plastic in Australia

•

All hospital PVC collected in Australia is
reprocessed and remanufactured in Australia

•

Quality hospital PVC becomes quality garden
hose and playmats for children

•

The program is being replicated in other
countries including UK, South Africa and
Denmark

•

It has spawned other innovative recycling
programs in Australia.

Helen Millicer
Recycling Strategy Manager

68

banksia
leadership in the circular economy award

AUSTRALIA'S SUSTAINABILITY
SUCCESS STORIES

– including traditional cogeneration systems, wind
and solar – but we needed an economically viable
solution for smaller-sized plants.
Another issue we sought to address was Victoria’s
vast and growing waste management problem.
We produce more than two million tonnes of
organic waste annually. Our solution was to
construct a waste-to-energy plant, Re-Waste,
next to our sewage and recycled water treatment
plants in Melbourne’s growing north. The site was
chosen not only because it was adjacent to the
treatment plants but also for its proximity to local
food manufacturing, including the wholesale
markets in Epping. Each day, Re-Waste repurposes
100 tonnes of food waste previously destined for
landfill, processing it into biogas via
anaerobic digestion.
The diversion of 33,000 tons of organic waste
annually from landfill into energy production
delivers obvious environmental benefits. Organic
waste in landfills is a major contributor to odour,
leachate and vermin issues, the largest landfillrelated environmental impacts. Actively diverting
organic waste from landfill extends the lifetime of
existing landfill sites, giving waste – by definition
a product without a use – a useful purpose,
according to the environmentally sound principles
of reducing, re-using and recycling.

Yarra Valley Water, vic
Yarra Valley Water - Converting Waste to Energy
Tackling the rising cost of energy for Victoria and the planet
Yarra Valley Water is Melbourne’s largest retail water utility, providing essential water
and sanitation services to more than 1.8 million people and 50,000 businesses. Many
of these customers struggle with financial vulnerability and it is important that we
safeguard against bill rises in the future, by finding ways to reduce our own costs.
We recognise that our impact on the community extends well beyond water services
– we see ourselves as a proactive contributor to the health of the environment and the
public we serve. Our purpose – to provide exemplary water and sanitation services
that contribute to the health and wellbeing of current and future generations – informs
our dynamic thinking on this issue.
The Australian water sector is a heavy energy user – the supply, treatment and
distribution of water is an energy-intensive process. For all businesses, one of the big
challenges of the future is reducing reliance on non-renewable sources of energy.
Shared value: a project that solves several problems
During the millennium drought, Yarra Valley Water examined the need to augment our
satellite sewage treatment plants to include recycled water provision. We were aware
that this would drive up energy costs considerably, and looked at several ways to
offset these costs. Our initial assessment looked as several renewable energy sources
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a service. The new facility will be larger than the
current one, providing greater environmental
benefit and propelling us closer to our aim of being
carbon positive by 2025. It will take advantage of
the latest technological advances to treat a wider
range of wastes, driving home the reliability and
flexibility of waste-to-energy conversion.
The second facility is expected to be operational
in 2020.
An enduring gift to Victoria
Re-Waste generates enough energy to power the
facility and the neighbouring treatment plants.
The surplus energy is exported to the grid,
reducing Victoria’s greenhouse gas emissions,
and Yarra Valley Water’s reliance on traditional
sources of electricity.
The outcomes of this project are tangible – they
include reductions in waste going to landfill,
greenhouse gas emissions and energy costs
(for Yarra Valley Water, and, by extension, our
customers), and the establishment of a long-term
sustainable energy source that remains resilient to
supply and price shocks in the future.

ReWaste is a bold step towards energy security at full capacity, Re-Waste will provide 25 per cent
of Yarra Valley Water’s annual electricity demand.
In addition to reducing our reliance on the grid and
safeguarding our energy security, the significant
revenue and cost savings we receive from
ReWaste gate fees and the energy market reduce
our costs and, in turn, helps us combat the upward
pressure on water prices for our customers.
A watertight business case
When the economics started to favour renewables,
we decided the time was right to construct this
ground-breaking organic waste to energy facility.
Our decision was further sparked by a paradigm
shift in our role as a processor of waste, not just
sewage. We were already processing 75% of
commercial and industrial waste by volume. We
harnessed this expertise to consider how we could
expand into other waste streams. Our research told
us that this was achievable in both capacity and
capability terms.

Our purpose – to provide exemplary water
and sanitation services that contribute to the
health and wellbeing of current and future
generations – informs our dynamic thinking
on this issue.

Re-Waste is completely self-sufficient, and its
success is such that a second facility is in the
pipeline. There is demonstrable community,
business and government demand for such
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Banksia
Communication
for Change
Award
The Banksia Communication for Change Award recognises leadership and
achievement in raising awareness and understanding of sustainability issues,
as well as promoting tangible change in values and behaviours that support a
greater uptake of sustainable practices.
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Proudly sponsored by Currie Communications
Changing behaviours for the better starts with a conversation.
For our part we’ve been connecting people in conversations about
sustainable development for more than 25 years. We work with clients who
lead conversations about finding new, game-changing ways to build vibrant
economies, create liveable spaces, empower resilient communities and
sustain nature's ecosystems. We’re proud to work with them.
We believe in the power of storytelling to inspire positive change. That’s why
we sponsor the Banksia Communication for Change Award.
We create content that gives voice to a vision for a better way forward.
We broker collaboration between stakeholders that solves social
and environmental problems. We guide the development of industry
sustainability frameworks that lead to prosperity. We are a proudly-certified
B Corporation – a company that uses the power of business to do good.
No organisation is perfect yet most are full of people who want to leave the
world in better shape for future generations. Communication for change
gives voice to this vision.
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Up to now, most models showing how Australia
can lower emissions have focused on energy
generation – switching to renewables from fossil
fuels. Our report was the first to demonstrate that
building gives us the fastest, cheapest way to
lower our emissions.
Report authors ClimateWorks Australia provided
expert modelling to demonstrate how better
buildings can deliver more than a quarter of the
emissions savings we need. They also calculated
that we can save our economy a cool $20 billion
by 2030, in addition to productivity benefits and
improvements in quality of life for Australian
businesses and households.
The fact is, Australia already has the technology.
The report brings together several best practice
case studies, demonstrating that many marketleading Australian companies are already
building low emission buildings and developments
using existing technology, including energy
efficiency measures; switching non-electric
equipment and appliances to electricity; and
uptake of low carbon electricity.
However the bulk of the industry – including midtier commercial and residential buildings – have a
long way to go to arrive at a better built future.

Australian Sustainable Built
Environment Council
in partnership with ClimateWorks Australia
Low carbon, High Performance
The Australian Sustainable Built Environment Council (ASBEC) is a peak collaborative
forum, with members drawn from industry and professional associations, as well
as government and academic observers. Our vision is a sustainable, resilient and
productive built environment in Australia.
Who better to advise how to make our building sector more sustainable than the
building industry itself? Bringing together big industry players like developers with
the expert planners, architects and designers who work with them, ASBEC seeks to
create a united industry voice to which government will listen, so we can create real
change, fast.
As a signatory to the Paris Climate Change Agreement, Australia has committed to
dramatically cutting emissions by 2030, and reaching zero net emissions by around
2050. With Australia’s built environment contributing almost a quarter of our emissions,
improving the energy performance of our buildings offers a significant opportunity to
achieve these emissions reductions.

The report made it clear that government will
need to support the building sector to achieve
real progress. A national plan for zero emissions
buildings, stronger mandatory minimum standards,
targeted incentives, energy market reform, training,
and better data collection are all crucial parts of
the mix.
This is urgent. Just five years of delay could lead
to over $24 billion in wasted energy costs and
over 170 megatonnes of lost emission reduction
opportunities through lock-in of emissions
intensive assets and equipment.
The report had two crucial audiences: politicians
who have the power to make the changes we
need to provide industry certainty and put Australia
on the path towards zero carbon buildings; and the
building industry itself.

2017

To create a united voice from the building industry,
we need to speak their language. We did this by
communicating in industry specific publications,
like Architecture & Design magazine, Sourceable,
The Fifth Estate and others, using respected voices
from industry, such as our President, architect Ken
Maher, and the heads of the Property Council of
Australia, Green Building Council of Australia and
Energy Efficiency Council.
The process of creating the report connected
people from different parts of the industry. We
also gave ASBEC member organisations material
to communicate the report’s findings to their
combined reach of over 300,000 individuals.
By quantifying not only the potential emissions
savings but also the cost savings, the report
cut across the issue of a political refusal to
engage with climate change, setting out the
benefits of change in ways accessible to the
staunchest opposition.
Better buildings don’t just lower emissions and
save money. The report demonstrated that they
are also more comfortable and pleasant homes,
schools and workplaces to be in. In addition, they
are cheaper to power, meaning cost savings for all
Australians, which are of greater significance for
those who have less disposable income.
We’ve also taken the findings directly to
governments at all levels, with several key
state and federal plans using language
and recommendations from Low Carbon,
High Performance. These include the NSW
government’s Draft Plan to Save Energy and
Money; the Victorian Government’s funding for
“More Energy Efficient Buildings”, the National
Energy Productivity Plan, and the Queensland
Building Plan discussion paper.
Low Carbon, High Performance provides a broad
strategy initiative to achieve real change in the
way Australian buildings are built. ASBEC has now
partnered with ClimateWorks Australia on the
“Building Code Energy Performance Trajectory
Project”, to define an industry-led long term vision
and pathway for the energy efficiency measures in
the National Construction Code.
In building terms, the Low Carbon, High
Performance report lays the groundwork as we
seek to build a better, more climate
friendly Australia.

ASBEC’s groundbreaking Low Carbon, High Performance report provides detailed
modelling of potential emissions reductions from the building sector, setting out a
policy roadmap towards our 2030 and 2050 targets.
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The role of technology to achieve
emissions targets and create a more
sustainable Australia

Fujitsu and Telstra not only facilitated and
supported the research and report but have
undertaken an extensive engagement and
communications program to inform business,
Government and other stakeholders.
Through SMARTer 2030 Telstra and Fujitsu are
collaborating and calling for action across whole
industry sectors to adopt technologies, systems
and approaches that prepare Australia for a low
carbon growth world.
SMARTer 2030 finds that as ICT becomes faster
and more accessible, it generates more economic,
environmental and social benefits. For example,
Smart Agriculture devices such as field based
sensors and machine to machine communications
can reduce energy, water and fertilizer use while
increasing productivity. While smart building
solutions could help reduce household water
consumption by 650 million litres through smart
metering and the deployment of Internet of Things
(IoT) technology.

Fujitsu Australia and telstra, nsw
Australian Opportunity for ICT Enabled
Emissions Reduction

While governments and experts around the world reflected on the success of the 21st
Conference of Parties (COP21) in Paris in late 2015, Fujitsu Australia and Telstra focused
on what happens next.

SMARTer 2030 was published at the close of 2016
and its release has been followed by a consultation
and engagement campaign to help policy makers,
business, the media and the public to recognise
that a transition to a zero emissions economy is not
only achievable, but can also stimulate economic
growth while creating a more equitable, healthier
and sustainable society.

Putting competitor issues aside, the two businesses collaborated to articulate the role
of Information and Communication Technologies (ICT) are playing to contribute to
achieving Australia’s 2030 carbon emissions reductions target.
This work found that large-scale adoption of ICT solutions can achieve a 2628% reduction in Australia’s greenhouse emissions at 2030 on the 2005 baseline,
essentially meaning ICT has a big role in helping Australia achieve its current
emissions reduction target.
The report is called SMARTer 2030: The Australian Opportunity for ICT Enabled
Emissions Reductions. It plots a clear path towards reduced carbon emissions and a
strong and sustainable economy for all Australians. It focuses on eight industry sectors
(e-health, e-learning, agriculture, manufacturing, construction, work and business,
mobility and energy) and ways ICT can help reduce carbon emissions by 190 million
tonnes a year by 2030.
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The impact of ‘War on Waste – Series 1’ was
immense. It drew large audiences to the ABC
– and extended that reach through online
platforms, and ultimately generated enormous
amounts of positive media coverage and social
media engagement.
As a result, it has inspired behavioural change
on many levels – macro and individual - from
households better sorting their waste, suburban
streets initiating more effective recycling and
composting plans, to the coffee drinkers and
shoppers who now bring their own cups and
bags – even a fundamental shift in supermarket
policy, with Australia’s two biggest supermarket
retailers in July announcing the first big steps
towards an eventual nationwide ban on single-use
plastic bags.
We believe it also reached fresh audiences
that would otherwise not engage with serious
factual and documentary programming on
Australian television.

KEO Films Australia, NSW
In partnership with Screen Australia; ABCTV; ScreenNSW
War on Waste

Established in the U.K. in 1996, KEO Films is a multi-award winning integrated
broadcast, commercial and digital production company regularly voted into the top
few places in peer polls for TV Indies.
KEO develops and produces content that has something to say and has a reason to
exist beyond achieving TV ratings.

As producers, we embarked on the ‘War on Waste’
series with the aim of challenging everyone to
re-look at their behaviour – from consumers, to
communities, councils and big retail corporations.
Our focus was to encourage behavioural change
and real world outcomes, provide fresh insights
and promote fundamental change around an issue
of national importance.
Series 1 did in fact start a ‘national conversation’,
and through direct corporate, consumer and
community response has led to that real-world
change on the crucial issue of waste.
However, as producers we know the battle is still
not won so we’re looking towards the future of
waste, guided by the NGOs and the topics we are
still yet to cover (or uncover!) in the hope we can
continue to inspire Australian audiences to join the
‘War on Waste’.

KEO Films Australia opened its doors in 2013 based on the same philosophies
and objectives founded by the UK parent company, and led by a dedicated team
of Australian producers who pride themselves on creating innovative and often
controversial content that sparks national conversations.
Over the last four years we have produced the following; a farm-based show focused
on sustainability called ‘River Cottage Australia’ for Foxtel; a series that addresses the
economic and social struggles of Australian society called ‘Struggle Street’ (Series 2 is
now in production for SBS), and a show that highlighted bullying in Australian schools
hosted by Ian Thorpe for the ABC titled ‘Bullied’.
Most recently, Keo produced the hugely successful three-part documentary series
‘War on Waste’ for the ABC hosted by Craig Reucassel, - with a final fourth instalment
currently in production for transmission in December 2017.
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Paintback’s strength is that is has been
a collaborative venture since inception.
Manufacturers got together then worked with
every level of government, industry bodies and
stakeholders across the supply chain, including
hardware stores, speciality paint retailers, waste
management services, tradespeople and DIY
painters.

“Dealing with unwanted paint is a common issue
worldwide. Paintback is showing how an industryrun scheme can provide a tailor-made solution that
is underpinned by industry expertise and can more
easily adapt when products and markets change,”
said CEO Karen Gomez.
“We are on track to achieve our goal of diverting
more than 45 million kilograms of unwanted paint
and packaging from Australian landfills by 2021.”
The basic concept of Paintback is pretty simple.
Professional and DIY painters alike can take
unwanted paint and packaging to a designated
collection site and leave it for free, confident that
it will be disposed of appropriately, or put to
good use.

Paintback, VIC
Paintback: Transforming a colourful past into a brighter future
Paintback is a world-first initiative designed not just to keep unwanted paint out
of landfill and away from vital waterways, but to actually change the way people think
about paint and its potential.
Most importantly, it is driven by the industry – by the major companies that produce
around 95% of all the architectural and decorative (A&D) paint sold in Australia,
including 30 leading brands. DuluxGroup, PPG Industries, Valspar, Haymes and
Resene are the founding members.
Paintback launched in May 2016 and the response has been overwhelming.
In the first 16 months, more than 4.5 million kilograms of unwanted paint and
packaging was collected.
There are more than 70 dedicated collection sites spread across all State and
Territories, with new ones opening all the time. Already, 60% of Australians are no
more than 20 kilometres from a site, and mobile collections are used in areas where
suitable sites are not available.
And to remind consumers of the options available, by the end of 2017 around 80%
of cans of participating brands will carry the distinctive Paintback logo.
The impact is even being noticed outside Australia. The Chinese Government is
sending a delegation to Australia later this year to see first-hand what is going on
inside the collection depots that are springing up around the country.
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But like many seemingly simple ideas, a lot went
on behind the scenes to make it a reality. The first
step was for Australia’s leading manufacturers to
come together, realising that a lot more could be
achieved by collaborating than going it alone.
Next, they had to get all State and Territory
governments on board, and encourage some
of them to change their laws.
One of the previous hurdles to creating a workable
national scheme was not just that laws differed
when you crossed borders, but also that existing
paint disposal and recycling initiatives were usually
run for households only. Trade painters had to use
commercial disposal services, which could cost as
much as $4 a litre. The alternative was stockpiling
or illegal dumping.

Collection sites have been established in
partnership with local councils, commercial
providers or other operators such as social
enterprises.
This hasn’t all just happened, of course. Paintback
has been promoting its message hard and – it has
to be said – colourfully.
The national launch secured media coverage
reaching four million people with the message “now
you can”, and this number rose to 11 million for the
celebrations around Paintback’s first anniversary.
The second phase of communications, now under
way, makes a strategic move to the “colourful past,
brighter future” theme, which taps into the idea of
working together to create a better world.
City-wide marketing campaigns involve everything
from billboards to bus shelter advertising, outdoor
posters, social media, radio and flyer distribution.
Canberra was even visited by a Paintback bus.
And there’s one other important side to the story.
As well as disposing of paint responsibly, Paintback
repurposes valuable materials into recycled
packaging, alternative energy and water resources
in industrial processes, and it is funding research
to find better uses for unwanted paint.

Paintback making its colourful
presence felt.

The final logistical step was to get the ACCC’s
approval for the participating companies to add
a 15c/litre levy to their sales to fund and promote
the scheme.
And why was the industry so committed to making
this work? Because Australians throw away around
7.3 million litres of unused paint every year.
Packaging is also a significant issue. A 2014 study
showed that for every 100 kilograms of A&D paint
consumed, around 60 kilograms of packaging is
generated. Importantly Paintback deals with both
paint’s liquid and solid waste.
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Permaculture approaches to home-grown food,
provides ongoing abundance for any family.
Inspired by Mediterranean lifestyles, ancient
approaches used here in Melbourne demonstrate
this fact.
RESOLVE: Use online marketing and media to
crowd source supplies and produce towards food
relief agencies so their clientele could grow their
own food. With the right tools, anyone can grow
enough food in a back yard to feed themselves,
reducing pressure on welfare services and
increasing resilience.
Communicating and influencing society to
change approaches, and all lend a hand results
in everyone’s ‘tiny’ donations accumulating to a
massive impact.

4. Crowd Talks

Crowd Harvest: Winter Citrus

5. Crowd Partnerships

More NFPs came on board hoping to receive
excess fruit from around Melbourne. Boxes upon
boxes were donated to the ASRC. Community
members would go to their aging parents homes,
pick the bounty off the backyard citrus trees and
take to the ASRC.

2. Crowd Sharing

Introduction
Tiny Trowel is a crowd sourcing set up with a difference - I look to the crowd to source
food plants, services and produce to contribute towards NFPs helping folks in food
crisis. Using social and traditional media, I communicate events to the wider public,
encouraging the crowd to contribute food seeds, plants and fresh produce to food
relief agencies and NFPs.
The innovative approach has seen tremendous results. Generous Australians
have readily participated in supplying their home grown excess towards food relief
agencies, and vulnerable groups have readily picked up the approaches towards
independence and self reliance.
Background
Having heard through friends in the food relief sector that demand for emergency
food parcels was beyond capacity to meet demand, and having community contacts
and people in online support groups communicating that food relief was poor quality,
I asked the question –
How might we supply self-sustainable food resilience skills to vulnerable
communities?
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Crowd Harvest: Herbs for Australia Day was a
social media campaign calling for folks to donate
small herb pots to food banks at the ASRC, Liberty
Church Epping, The Green Café Hawthorn and the
DIVRS. The community overwhelmed the refugee
centre with herb pots. A group called 'Food not
Bombs' sent 15 trays, each with 20 pots - but not
just herbs but strawberries and peppers as well!

3. Crowd Farming

1. Crowd Harvests

Tiny Trowel

Refugees were overwhelmed with joy at the
resource to plant their own food just like they did
before the bombs fell. This campaign led to an
ongoing relationship with the ASRC allowing for
influence of their practices to occur. The ASRC
now participate in every Crowd Harvest with
amazing results.

Crowd Harvest: Tomatoes for Easter was a social
media campaign for DIVRS, ASRC and The
Salvation Army Melbourne. The wider community
was very generous again. The influence moved
beyond the campaign and folks independently
chose their own NFP to donate. For instance,
CERES sent 16 boxes of tomatoes to Lentil as
Anything. Print media picked up on this campaign
and the Italian Paper Il Globo carried a story.

Tiny Trowel aims to harness the power and
generosity of the wider community - 'The Crowd' in an effort to address food security issues through:

Tiny Trowel, VIC

2017

Partnerships and pilotes
Crowd Farming: STREAT Collingwood
A social media and networking campaign to install
a food garden into STREAT’s new site aimed to
empower the young unemployed and homeless
with job ready skills to become independent.
My car was filled with herbs, vegetables, pots and
fruit trees. People turned up at the address the
night before with car loads of seedlings. People
turned up on the day with compost and soil, and
Diggers turned up with 3 Pear trees, a tray of
rainbow chard and Jerusalem artichokes. The food
garden is now thriving, servicing both the café and
the homeless youth.
Crowd Harvest: Seeds for Christmas was a social
media campaign designed to call upon the
Australian community to send small packets of
food seeds in Christmas cards to the Asylum
Seekers Resource Centre, STREAT, DIVRS and
Food Forest Ashburton. Thousands of seeds were
sent! Seeds came from all around Australia, as
well as large packets from Diggers and Yates.

Win/Win/Win – Folks with too much have
someone ready to attend their trees, vulnerable
people have something to eat, and the
environment is protected by less food waste going
to land fill.
The generosity of Australians, harnessed through
an effective online media, print media and live
radio interviews has successfully seen the start
of transformational change. With support, Tiny
Trowel approaches will see self reliance rise, and
the environment protected with more plants in the
ground and redirecting waste away from land fill.
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2017 Banksia
sustainability
Awards
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Banksia
Indigenous
Leadership for
Sustainability
Award
The Banksia Indigenous Leadership for Sustainability Award recognises
demonstrated leadership and innovation in the care of land and waterways,
capacity building of the local community and enhancing long-term
economic growth.
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The only program of its kind in Australia, MC2G
has the potential to be able to deliver results
for Traditional Owners across 17% (4 million
hectares) of Victoria’s cultural landscapes. It also
provides a lasting model for land managers built
on authentic relationships, strong engagement,
sound principles and 100 per cent commitment.
The innovative and trail blazing program required
a ‘leap of faith’ to achieve the overall organisational
reform required. The $2 million investment has
so far delivered on four special strategic projects
and core operating programs including a new
MC2G partnership framework, projects to protect
burial sites, rock art conservation and the use of
technology including a new cultural heritage app.
“Working with Traditional Owners is paramount in
our organisation. In my opinion, this initiative should
become the benchmark for all States, Territories
and Agencies,”
- Matthew Jackson, CEO, Parks Victoria.
The MC2G program features new technology
to deliver the ‘voice’ of traditional rangers and
cultural management tools into the hands of 900
rangers to manage Country in ‘real’ time.

Parks Victoria, vic
Parks Victoria Managing Country Together
Parks Victoria’s vision is to be a world-class parks service ensuring healthy parks for
healthy people. We have the privilege and responsibility of managing more than four
million hectares (17%) of Victoria’s most significant, cultural and natural landscapes.
Parks Victoria is honoured to manage these parks on behalf of the Victorian
community and acknowledge they represent Aboriginal cultural landscapes.
Traditional Owners are increasingly acknowledged to be land owners and managers
with a broad range of rights to access, practise culture and fulfil their responsibilities
to care for Country.
Our commitment to our vision, land justice and facilitating opportunities for Traditional
Owners to connect to Country is the motivation for developing the unique Managing
Country Together program (MC2G). We are proud to tell our story.
At Parks Victoria, we currently manage six land agreements across 17 lands totalling
100,000 hectares.
MC2G is Parks Victoria’s unique program of developing meaningful partnerships
to connect Traditional Owners with Country through organisational reform, strong
relationships and cutting edge innovation.
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Over three years in the making, the MC2G app
was developed and implemented in 2017. It
incorporates traditional ecological knowledge
and different land management philosophies, to
manage risks and provide greater accountability
to build our future capacity as park managers.
A specially tailored mobile app puts the tools
needed to manage Country on rangers’ mobile
phones, including heritage assessment forms,
Aboriginal cultural heritage engagement tools,
relevant contacts and current definitions.
It delivers the ‘voice’ of Traditional Owners needed
to bring the program to daily life.
This means compliance can now be assessed in
real time and represents a major cultural shift for
the organisation.
“We look forward to working with Parks Victoria to
support their innovative approaches to Aboriginal
heritage compliance, such as the Managing
Country Together App,”
- Jason Mifsud, Executive Director, Aboriginal
Victoria.
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Parks Victoria is honoured to manage landscapes
in partnership with Traditional Owners and
working together for an exciting and meaningful
shared future.
“This is about setting a strong foundation for
partnerships to grow and evolve, and become
embedded in the way Parks Victoria works,”
David Major, Executive Director Planning and
Partnerships, Parks Victoria.
We have successfully implemented Phase 1
including the app, partnership agreements, staff
training and engagement.
The financial and legal considerations of
implementing Phase 2 have been endorsed by our
Board. This includes the Aboriginal Employment
and Wellbeing Organisational Strategy rollout to
better support and grow our Aboriginal workforce
along with increasing cultural competence of park
managers, communications and training.
Exciting future initiatives include cultural tourism,
Junior Ranger on Country programs, re-naming
parks and providing access to Country for Elders
with disabilities. We’re also working with the
University of Melbourne in developing a new and
innovative framework to measure the health and
wellbeing of being on Country.
“I approach with great honour and pride, the
responsibility I have for ensuring the land of my
ancestors is managed in a caring and meaningful
way, as they have done for many thousands
of years. The future success of protected area
management will be greatly enhanced by Aboriginal
and non-Aboriginal people working together
to achieve common goals; and to understand
and respect skills, knowledge, commitment and
responsibilities. I’m encouraged by the commitments
made within Parks Victoria’s Managing Country
Together framework. It certainly appears to be a
step in the right direction,”
- Barry Coombes, Wurundjeri and Aboriginal
Heritage Co-ordinator, Parks Victoria.

“Age-old wisdom through
new technologies.”

“The tools are great, they will be a highly valuable
resource for on-ground users,”
- Jesse Nation, Team Leader Mallacoota.
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to the growing local cattle industry as a climate
independent and sustainable source of fodder.
Within 18 months, Water Corporation has
leveraged this unique WWTP to generate over
$110,000 to deliver projects that benefit the
predominately Aboriginal community. This WWTP
has been celebrated as a viable alternative to
traditional wastewater disposal options that
can be replicated to provide water utilities with
unparalleled opportunities to involve and benefit
their communities.
The leadership and innovation of Water
Corporation and its partners; Mamabulanjin
Aboriginal Corporation (MAC), Wunan Foundation
and Lions Club of Broome, has led to exceptional
results for community and environment.
West Kimberley Community Grants Scheme
With funds solely generated through the
wastewater disposal process, the West Kimberely
Community Grants Scheme supports not-forprofit groups and schools to deliver grassroots
projects to benefit disadvantaged and remote
communities. Together, Water Corporation and
the Lions Club of Broome have contributed more
than $80,000 to 16 projects across the West
Kimberley supporting; Aboriginal health and
education, culture, the environment and tackling
antisocial behaviour.

Water Corporation, WA
in partnership with Lion Club of Broome; Mamabulanjin
Aboriginal Corporation
Creating community benefits in the Kimberley

Water Corporation is the principal supplier of water, wastewater, drainage and bulk
irrigation services to nearly 2 million customers in Western Australia (WA).
Our purpose is the sustainable management of water services to help make WA a
great place to live and invest. This purpose drives us to find innovative ways to build
sustainable practices into our core operations that benefit the community.
In the remote Kimberley region, we have forged partnerships with community
groups and Aboriginal not-for-profit organisations to deliver a suite of projects with
long-lasting economic and social benefits for the area. Our partnerships have led to
the empowerment of numerous Aboriginal groups to drive positive change and new
opportunities for the community, while simultaneously improving
environmental outcomes.

Native plant seed bank project
In another Australian first, MAC and Water
Corporation have established a seedbank of
native plants using nutrient-rich and sustainable
recycled water from the Broome North WWTP.
Recycled water has proven to be effective
in the propagation of native plants, therefore
highlighting it as a viable alternative water source
for similar Indigenous horticulture projects.
Since the project’s inception in early 2016, more
than 90 young people have gained horticulture
and land management experience at the
site. These vital opportunities for training and
employment create positive social benefits for
participants in the project, with many reporting
they have improved self-esteem, acquired new
skills and formed social connections.
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Environmental benefits from the project are
two-fold; the seedbank provides a diverse range
of seeds for MAC’s land care projects,
and contributes to the protection of threatened
native flora.
Following the success of the native seed bank
project, Water Corporation has continued its
partnership with MAC by providing them with 197
hectares of land to establish a native fruit orchard,
just outside Broome. The lease is the first major
milestone in a new project that is predicted to
bring major social, employment and economic
benefits to the area.
Economic opportunities that harness the cultural
knowledge of Aboriginal people are severely
lacking and MAC’s work, with assistance from
Water Corporation, represents the beginnings of
a new kind of industry that contributes towards
‘closing the gap’ that currently exists between
Aboriginal people and other Australians.
Wunan partnership
Water Corporation has partnered with Aboriginal
organisation, Wunan, to support an education
program that sends Aboriginal girls from the East
Kimberley to attend high-performing schools
across Australia.
In the East Kimberley only 17 per cent of
Aboriginal people complete Year 12, compared
with 54 per cent of the non-Aboriginal population
in the region. Education is proven to be the
most important factor in social and economic
advancement, so this program has great potential
to deliver significant positive change.
Through the sale of Rhodes grass hay, Water
Corporation has raised around $30,000 for the
partnership with Wunan. These funds will be used
to pay for science and math tutoring services for
the 60 girls participating in the higher education
program, helping them to excel in their studies
and creating positive flow-on benefits for the
whole community.
Collectively, these projects set a high standard
for government and business to collaborate with
local groups to create social benefits for the
communities in which they operate, particularly in
regional areas.

The suite of projects stem from the sustainable and innovative disposal of recycled
water at the Broome North Wastewater Treatment Plant (WWTP). In an Australian first,
Water Corporation grows and harvests Rhodes grass as an environmentally friendly
means of disposing of treated wastewater. The Rhodes grass is processed and sold
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Our main business allows us to also fund and
pursue remote community projects like the
Arnhem range and other remote projects we have
in progress.

Whilst small in scale, the significance of this
project demonstrates Winya’s commitment to
an inclusive National supply chain that is not just
city focused.

Buying from WINYA directly creates Indigenous
jobs in the furniture industry. WINYA financially
supports the employment and training of
Indigenous trainees within high quality furniture
manufacturers across Australia. These suppliers
make products to WINYA specifications
and designs.

The benefits of this product accrue in the way
that customers engage in our business and our
Arnhem seating range has given us immense
leverage to sell a lot of other furniture, which in
turn is creating further Indigenous employment
across our regular product production.

These Indigenous employees are then supported
by training in apprenticeship and certificate
courses and are provided with mentoring and
case management to maximise the success of
their employment. Winya enjoys support from
key Australian furniture manufacturers, who
employ and guide our trainees and who make our
furniture in each State (except Tasmania).
Our Supply Chain stretches all the way into
remote communities where there is traditionally
little work and entrepreneurial activity. The
Arnhem project reaches into remote communities
who supply timber and beautiful hand finished
timber pieces. Other remote communities provide
art and unique designs for our fabrics and receive
ongoing royalties on their work.
The Project Objective

Winya Indigenous Furniture Pty Ltd, VIC
Arnhem Chair
Background
labour of love.
“It’s fair to say WINYA’s Arnhem project has been a been a “stretch” project” said
WINYA Director Greg Welsh.
As a small Indigenous company, it has been a big drain on resources and capital. It has
taken over 12 months from inception to the first production chair. It has involved travel
to remote timber mills and a lot of work on supply chain and logistics issues to get
efficient supply and from. But it has been worthwhile.
It has always been a key part of WINYA’s social mandate to engage and support
nationwide Indigenous employment and growth, but the Arnhem project, “stretched”
way into remote Australia to source “Super Sustainable Timbers” from Indigenous
lands and these timbers are processed in Indigenous owned timber mills.
We are calling these “Super Sustainable” timbers because as well as being fast
growing, they are actually from mine-site clearing and otherwise would most likely
have been simply burned and released to the atmosphere.
WINYA’s unique social engagement business model provides cutting edge
workstations, seating and office furniture to Government and to Corporations.
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The Arnhem Chair range is a social and
environmental collaboration with remote Northern
Territory Indigenous land owners and a remote
Indigenous mill in Nhulunbuy to provide waste
timbers off mine-site clearing to produce custom
made soft seating.
We were able to:
•

Salvage sustainable timbers from mine-site
clearing that would otherwise be burnt and
enter the atmosphere. These timbers are
invariably hollow and therefore not able to be
easily used for buildings.

•

Assist in work creation in remote communities
with localised initial processing in Indigenous
owned mills.

•

Localise initial processing to reduce the
carbon foot-print of the transport function as
excess is not shipped

•

Do design and final production in factories
who are employing Indigenous trainees as
part of Winya's employment and mentoring
program

•

Give the designer the ability to work with
Winya to design and customise products

We are trying to provide the most socioenvironmental focused furniture in Australia
that can be used in all major corporations and
government offices.
We are giving the architect and designer an
opportunity to create product using unique and
sustainable Australian Timber species and make a
social impact in the process.
Our next projects:
We are now working with NT Government
prisons system and Department of Defence to
introduce furniture training and skills into the
too-large Indigenous prison population to create
employment skills for inmates for when they leave
the prisons.
We have also taken the first steps to start a similar
Timber recovery program in Cape York in the
remote Queensland Indigenous communities
using unique Queensland timber species.
This has been a long process. Nothing happens
easily or quickly in the remote communities. Winya
commences this process in early 2016 and it has
taken a year to work through the supply issues for
the ongoing program to be put in place.

92

AUSTRALIA'S SUSTAINABILITY
SUCCESS STORIES

2017 Banksia
sustainability
Awards

2017

Banksia
Smart Award
The Banksia Smart Award recognises both potential and realised
applications which are exceptionally ground breaking and transformative.
The applications will have the ability to interrupt systems and make a
profound impact on Australia’s sustainable development.
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evolution, represented by the Paris Agreement,
that feed into renewable energy targets, which will
result in planetary decarbonisation and a reduction
in habitat destruction. The world desperately
needs this innovation at this time in order to rapidly
decarbonise the planet in a way that all of the 8
billion people on the planet can benefit.
Existing battery storage technology is clunky and
hazardous, with high energy requirements for
manufacturing. It also consumes 42% of the world’s
cobalt - a near conflict mineral. Solar (bulk photovoltaic) cells are large, clunky and inflexible.

Eden BDM, VIC
EDEN bdm Revolutionary, off-grid, nanotechnology thin-film solar
energy production, energy storage and nano-filtration
EDEN BDM Limited (‘EDEN’) is developing low cost, world first, integrated thin film
solar generation with graphene based supercapacitor energy storage. It’s revolutionary
and will disrupt existing solar and energy storage products and industries.
With comparable performance to PV solar and Li ion batteries, EDEN thin film
tech will be a low cost alternative, enabling mass transition to completely off grid
energy systems for both developed and developing countries as well as low cost
electric mobility.

EDEN brings together three technologies for
this project - two from Swinburne University
and one from CSIRO. The key to EDEN’s truly
unparalleled and unique global advantage, is a
nano manufacturing technology that will allow
the mass scalable and cost effective production
of the integrated solar/energy storage devices.
This is a capability that NO OTHER COMPANY in
the world currently has. The enabling
manufacturing technology is a nanoparticle
fabrication technique, developed over many years
at the CSIRO, called Pulse Assisted Nozzle, Flame
Spray Pyrolysis (PANFSP) and is protected by world
wide patents that EDEN has exclusive world-wide
license to (except Korea), with royalties flowing
back into CSIRO.
The projected benefits of EDEN’s products will
be to reduce the cost of solar energy harvesting
to much less than a quarter of current costs, thus
opening up huge new markets as the price falls.
In turn, the cost of the supercapacitor energy
storage could fall to less than 10% of current
battery technology. With the addition of carbon
credits and renewable energy certificates,
the price could fall even further, yielding
significant profits.

2017

As the grid struggles to cope with additional
demands, decentralised solutions will take the
pressure off the creation of new poles and wires
and, in particular, for high rise developments
that have extremely high energy requirements.
The market needs to eliminate bulky solar panels
and batteries that have higher than necessary
embodied energy and negative social and
environmental impacts. The implications are
far-reaching for completely off-grid,
affordable solutions.
The ultimate outcome of this effort will be that
we will cease to be reliant on the grid, as people
will be able to have low cost, low weight, energy
efficient, reliable and safe, completely off-grid
solutions for their homes. Poles and wires are
extraordinarily messy, costly to maintain, and
create hazards of their own – highlighted in
particular by overground wires that have recently
caused disastrous fires and complete grid failure.
Our dependence on poles and wires means that
hospitals have to have expensive back-up
storage and generators. This is the same for many
of our rural communities and the 17.5 % of the
world’s population who do not currently have
access to electricity.
EDEN’s technology has the ability to translate into
many diverse sectors and applications because
the generic capability of spraying nanoparticles
onto virtually any surface or material has
applications in almost every facet of society from
aviation, to shipping, building materials, agriculture
and more. We are proud to be Australian, we
are proud to be associated with the world
class scientists and facilities at both Swinburne
University and the CSIRO.
EDEN will take this technology to the world, to
make it real for the benefit of Australia and the rest
of the world, for our future.

EDEN challenges the notion that we need to be connected to the grid. Rather that
asglobal citizens, we are ultimately entitled to the free gifts of the sun. The world’s
poor can be relieved from energy poverty and our cities will transition to operate in
ways that work with nature and not against.
EDEN is placed at the pre commercialization phase, prior to mass adoption. Funding
is being sought for full commercialization, with manufacturing planned in Victoria
initially, followed by a global rollout in other territories. We have already signed MOU’s
and EOI’s for China and Europe.
The need for change in the solar market is imperative in order to realise safe, low
cost, integrated systems that can supply and store on-demand energy. Reducing our
dependence on emissions-intense energy consumption will assist us in the global
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Working towards zero
waste

2017

when presenting the business with the state’s first
Sustainability Advantage Platinum Project for the
De Bortoli Method.
Continuous improvement philosophy

Solutions focused
The De Bortoli Method is an excellent example
of De Bortoli’s sustainability leadership,
resourcefulness and underlying philosophy
that waste is a resource and as such should be
reused either within its operations or those of
another enterprise.

De Bortoli WInes, nsw
The De Bortoli Method
Innovation drives zero waste goal
De Bortoli Wines is one of Australia’s oldest, largest and most successful family
owned wineries. Sustainability is a shared passion for the De Bortoli family and their
employees, with a vision to leave a positive legacy for future generations – with the
ultimate goal to become a ‘Zero Waste Winery’.
That goal is a step closer to being achieved with the development of a unique and
innovative potassium recovery technology called ‘The De Bortoli Method’.
The De Bortoli Method aims to significantly reduce the amount of chemicals used to
clean winery tanks and machinery, while improving wastewater and soil quality at De
Bortoli’s wastewater farm.
With a budget of just $40,000 and financial support from the De Bortoli family and
NSW Office of Environment and Heritage (OEH) grants, over the past five years the
company’s Environment team has built a pilot scale system. With trials indicating it is
viable for full-scale operation, the team is now in the process of investigating building
a factory-scale plant that aims to initially recover and reuse 50% of the winery’s current
cleaning materials, leading to significant cost savings and environmental benefits. De
Bortoli Wines believes the system has the potential for commercial application for any
business using caustic chemicals.
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The technology was developed out of a need to
make the company’s wastewater farm sustainable
so it could support the winery’s growth. The farm
was established in 2005 following the decision to
replace sodium with potassium in the winemaking
process to mitigate soil salinity. This created a
significant improvement in the ability to utilise
wastewater, which is now used to irrigate crops,
the sale of which offsets wastewater management
costs. However, a limiting factor to the winery’s
growth is the amount of land required to manage
potassium levels. Research into potassium
management showed potassium levels could
be lowered significantly through its recovery
and reuse. As a result, the De Bortoli Method
was developed with the objective to reduce the
tonnage of potassium irrigated on the farm to
equal the amount of potassium removed
by cropping.
Core to the De Bortoli Method has been the
design, construction and successful trials of a
prototype Potassium Recovery Unit (PRU),
novel technology that uses a form of electrolysis
to recover potassium from spent winery washwater to produce a potassium hydroxide (KOH)
cleaning solution.

Over the past 12 years, the Australian wine industry
has been exposed to a number of drivers of
change, including climate variability, technological
changes, dollar fluctuations, consumer shopping
habits and a world wine and grape oversupply.
To meet these challenges and to remain consistent
with the family’s vision to build a resilient business
over the generations, De Bortoli Wines in 2004
investigated all aspects of its business with the
view of minimising waste and decreasing costs.
From these investigations, De Bortoli began its
journey to become a ‘Zero Waste Winery’.
While efforts to reduce wastage in energy and
water use and in materials consumed are relatively
common in the Australian wine industry, De Bortoli
believes their aim to minimise waste to landfill from
all aspects of viticulture and wine making is indeed
a first in Australia and likely to also demonstrate
leadership internationally.
Reflecting the De Bortoli family motto ‘Semper ad
Majora’, or ‘always striving for better’,
The De Bortoli Method is the latest of many
initiatives created by a culture of continuous
improvement that drives the company to explore
new and innovative approaches to resource
efficiency and waste minimisation.
With a vision for a future where great wine and a
healthy environment can be enjoyed by everyone,
De Bortoli is also embarking on a significant
undertaking to convert 10 to 15% of their Riverina
vineyards to organic in five years.

Although only at pilot scale, the method is a
circular approach to sustainability as it is has taken
a waste product and recycled it to be useful.
This technology challenges the current thinking,
is disruptive in creating an avenue to lower De
Bortoli’s imported chemical reliance and advances
the company’s zero waste aims, with the potential
to do the same for other wineries and industries.
The technology’s significance was publicly
acknowledged earlier this year when the NSW
OEH described De Bortoli Wines as a ‘world leader’
for sustainable production and consumption
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of personal funding to establish and develop
Dresden; Government Research and Development
grants centred on building manufacturing capacity
in Australia; and revenue from store sales.
Economic prosperity and positive environmental
& social impact
Environmental stewardship: By increasing the
recycled plastics component and widening the
range of materials used in our manufacturing, we
can make glasses at scale whilst simultaneously
reducing waste.
Equity: More people have access to a better vision
and participation in life.
Transparency: We designed our stores to be
welcoming and informative so our customers can
be involved in the solutions to their vision needs.
Community connection: Our shops are on
shopping streets. Our mobile store provides eye
health and low cost glasses for indigenous eye
health clinics in northern Sydney and those on
low-income in regional areas.
Partnerships
Zeiss (Australia)

Dresden Optics, nsw
The Dresden glasses system: disruptive and equitable
We’ve invented a modular eyewear system and service model to solve one of the
world’s greatest health challenges. Today 2.5 billion people live with poor vision
because they need and don’t yet have eyeglasses.
Before the Swatch watch was introduced, watches were expensive and difficult to
replace or repair. Dresden is equally disruptive to the eyewear industry. We have
completely re-invented how eyewear is designed and made.
The traditional industry generates millions of eyewear designs every year that
generate significant costs and produce many negative externalities including waste
and pollution. We manufacture our frames locally from recyclable and recycled
plastic. We are the first manufacturers of glasses frames to have a closed loop system,
reprocessing manufacturing waste back into our frame production.
Dresden has invented a solution that bridges the divide between cost and quality
with one frame style in four sizes in unlimited colours. Our glasses system and its
replaceable, interchangeable parts provides a durable, sustainable alternative to the
disposable fashion industry.
Who we are
Dresden is an Australian start up employing a team of 27 people, comprised of
manufacturers, researchers, designers, retailers, optical dispensers and health
professionals. We’re based in Sydney and have retail locations in Sydney and
Melbourne. Our financial support comes from: co-founder Bruce Jeffreys’ $4.8 million
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We keep a large range of Zeiss lenses on-site
in each store so we can offer an exceptional
turnaround time and pricing. Zeiss collaborates
with us on remote eye testing technology
development and provide pricing to enable us to
offer no-gap glasses for non-profit activities like
the NSW Spectacles Scheme and indigenous eye
health clinics.
Astor Industries: Injection moulding manufacturers
We rent time on machines at Astor, using our own
moulds, materials and personnel to manufacture
our frames. Astor and Dresden have the shared
goal of reducing the unit cost of our frames so we
can offer an even more cost-effective solution to
developing countries.

2017

Vision Australia, NSW Spectacles Scheme:
Government subsidised glasses for welfare recipients
In March 2017 we ran a pilot week in collaboration
with Vision Australia, taking our mobile optometry
service to the under-serviced communities of the
mid north coast of NSW.
Eye health organisations
Our partnership with Brien Holden Vision Institute,
one of the world’s largest eye health charities,
delivers Dresden stores in communities, with a
pilot project underway in India. Dresden works
closely in Australia with the government-sector
to deliver our services via existing health programs
run by the Aboriginal Health Service and the Rural
Doctors Network.
Achievements
•

436kg of post-consumer waste recycled in our
closed loop system

•

12,000 people given vision correction

•

1,100 eye health issues diagnosed and treated

•

Development of a cloud-based eye care
system to share patient health data with GPs
and medical specialists

Vision
Dresden has developed an adaptive waste
materials manufacturing approach which will take
mixed-source waste plastics and add them into the
manufacturing process with minimal reprocessing.
This system is applicable to the wider plastic
moulding industry and will increase the uptake
of waste plastics into manufacturing in Australia
and internationally. Dresden has successfully
trialled and marketed glasses frames using this
process and over the next three years will fully
commercialise this unique manufacturing approach.

University of Technology Sydney (UTS) & University
of New South Wales (UNSW), Sustainable Materials
Research & Technology (SMaRT)
With UTS and UNSW we are designing a custom
waste water filtering system for our in-store lens
cutting machines to eliminate water pollution and
to recycle lens cutting waste.
Arnhem Land indigenous communities
We are trialling the manufacture of frames from
fishing nets washed up on the beaches and
gathered by the community. We’re developing this
collaborative supply chain to clean up the beaches
and find a practical use for waste.
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irrigate the 180,000 tomato plants and/or supply
the heat demand in the greenhouses. A steam
turbine producing up to 1.5 MWe provides electric
power during the day time to supply base load
to the facility.
Our greenhouses not only provide a climate
-controlled hydroponic system that allows
production all year-round but also allows the
close monitoring of plants and the ability to
respond to issues in a way that traditional farming
cannot. This includes the monitoring and control
of water, fuel or electricity use – and to predict
them well into the future.
Another factor that sets Sundrop apart from
conventional agricultural productions is it doesn’t
rely on nitrogen-based fertilisers, usually produced
through an energy-intensive artificial process.
Our plants are grown pesticide and herbicide free.
We then use sustainably sourced carbon dioxide
and nutrients to maximise the growth of our
crops. Additional saltwater is also used to cool the
greenhouses, acting as a natural pesticide.
Partnerships

SUNDROP FARMS, SA
Sundrop Farms
Sundrop is a global leader in sustainable agriculture growing high-value crops (fresh
fruits and vegetables) utilising technology and operational skills to develop, construct
and operate greenhouses in locations that have little or no access to arable land, fresh
water sources, grid electricity or natural gas.

This facility is concentrated on the production of
truss tomatoes, with an annual production volume
of approximately 15,000 tonnes of truss tomatoes
a year. This makes Sundrop, Australia’s most
sustainable truss tomato producer, utilising only 20
per cent of the land required for field production
and having the smallest water and carbon
footprint.

2017

All the truss tomatoes produced at the facility
have been secured by Coles through an innovative
long term offtake contract. The long-term offtake
is one of the first such contracts executed in the
Australian fresh food market, demonstrating
Coles’ commitment to both Sundrop and the
sustainable production of fresh food products for
the Australian market.
Sundrop, peoples preferred choice
Sundrop provides a unique and innovative solution
to environmental challenges in farming. What’s
more, when we can, we try to close the loop and
reuse or recycle outputs from our farms.
For example, beyond producing tomatoes, our Port
Augusta facility also produces 1 million litres of
fresh water every single day and enough energy to
potentially provide the South Australian grid with
an additional source.
Sundrop sees itself as a pioneer for sustainable
farming practices – creating regional jobs and
helping to produce food without harming the
environment. We currently employ approximately
250 people and are regarded as a valuable
employment source for the local community and
Far North Region.
Our ultimate objective is to be the preferred
fruit and vegetable choice for everyone.
Supermarkets, shoppers and, because of our
sustainable methods, even governments. So, as
well as showing a monetary profit, we want to
make a positive contribution to society and the
environment we live in.

As the world's population continues to grow, Sundrop is de-coupling food production
from finite resources and relying instead on renewable resources to grow the world's
food industry, not just profitably but also sustainably.
Sundrop opened a pilot facility in Port Augusta, South Australia in 2010 to prove the
viability of its hydroponic farming concept, with harvests of tomatoes and eggplants.
Construction began on a nearby, full-scale 20ha facility in 2014. After 18 months and a
spend of over $200m, it officially opened in October 2016. The facility is a world first in
integrating several sustainable food production technologies at a commercial scale,
including solar thermal energy, thermal desalination and seawater cooling.
Our Approach and Technology
The facility utilises Concentrated Solar Power (CSP) tower technology, collecting the
sun’s rays and reflecting them onto the top of a solar tower, where the collected solar
energy is converted to steam. This is used for multiple purposes, firstly pumping 2.8
million litres of seawater from the Spencer Gulf along a 5.5km pipeline to the facility.
There, a solar-powered desalination plant turns it into enough fresh water to either
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Minister's
Award for the
Environment
The Minister’s Award for the Environment recognises Australians for their work
to protect and care for our unique natural environment. The Award recognises
innovative projects with national significance that will inspire others to take action.

Entries are welcome from individuals or groups whose work contributes to one or more
of the following priorities:
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•

Cutting greenhouse gas emissions

•

Adapting to climate change

•

Addressing key threats to reef ecosystems and marine species

•

Improving marine, estuarine and fresh water quality

•

Protecting biodiversity and threatened species

•

Cleaning up and revegetating urban environments

•

Combating land degradation & erosion

•

Improving ambient air quality
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2017

Proudly sponsored by The Department of the Environment and Energy
The Department of the Environment and Energy is delighted once again
to sponsor the 2017 Minister’s Award for the Environment to celebrate the
outstanding contributions made by everyday Australians towards achieving
a cleaner, healthier, sustainable environment for a stronger Australia.
The Minister’s Award is an opportunity to recognise Australians for their work
to protect and care for our unique natural environment, especially innovative
projects with national significance that will inspire others to take action.
From tackling climate change and threats to our Reef, ocean and terrestrial
ecosystems, to improving the air quality and green spaces of our towns
and cities, groups and individuals are working tirelessly across the nation.
We support and celebrate their contribution. Congratulations to the 2017
finalists on their commitment to Australia’s environment. Your case studies
will help inspire work across the community for a sustainable future.

105

106

AUSTRALIA'S SUSTAINABILITY
SUCCESS STORIES

minister's
award for the environment

WE FISH IN

THE MOST
REMOTE &

PRISTINE

But, to catch those fish and prawns, we use over 9
million litres of diesel. Plus, we use bait from the
other side of the world, and we send our products
by road, sea, and air, across the globe.

ON EARTH

We became certified carbon neutral for both
our products and our organisation, under the
Australian Government National Carbon Offset
Standard, achieved by purchasing Gold Standard
forestry offsets. The forestry project that we
support is managed by the 2016 Banksia Awards
‘Natural Capital’ category winner, Carbon Neutral
Pty Ltd, and our investment supports the native
revegetation of degraded farmland in the Yarra
Yarra Biodiversity Corridor.

PLACES

So, while we’re sustainable for our fisheries, we
decided to go further, take the lead, and do our bit
for the planet, by offsetting all of our greenhouse
gas emissions!

...and leave them
that way.

We have 100% offset our greenhouse gas
emissions from every aspect of our business, and
the products we sell. That’s a World first in the
seafood industry.

Austral Fisheries pty ltd, wa
Austral Fisheries

That includes offsetting greenhouse gas emissions
involved with catching our bait, building our boats,
running our business on shore, as well as catching
and distributing our fish and prawns in Australia
and globally. We even offset the greenhouse gas
emissions created by chefs in restaurants as they
cook our products, and serve them to the diner!

Austral Fisheries is not your “every-day” kind of business.
We produce about 10% of every prawn sold by Coles and Woolworths in Australia.
We produce about 10% of every portion of Patagonian toothfish sold in the World.

S U S TA I N A B L E L U X U R Y

We do this from two of the most remote fisheries in the world – one in the tropics, the
other in the sub-Antarctic.

In 1997, we were the first company in the world
to join with WWF and Unilever and sign up to their
concept of the Marine Stewardship Council, to use
market mechanisms to drive better global fisheries
management outcomes. At the time we were told
by our peers that we were crazy to be working with
conservation groups; and that we’d never recover
the costs of doing business in a sustainable
management framework.
Twenty years on; third party certification
is a prerequisite for business transactions,
and independent verification has become a
cornerstone of seafood businesses, globally.
In 2016, when we announced we were carbon
neutral, our peers were wary and stakeholders
suspicious. Many asked ‘why bother?’ - but we
had a desire to do something more, and a firm
belief that, through bold action, we could find a
way to grow our premium brands; inspire our staff,
crew, suppliers, and customers; show climate
leadership; and continue to make sustainability
pay. We also believe that progressive business,
in collaboration with a well-informed consumer,
can effect change on a scale and at a speed not
possible any other way.
We believe our actions can form a catalyst for
the seafood industry in Australia and globally, to
consider their impacts on the marine environment,
and take action to reduce them.
And we believe that society will recognise that
greenhouse gas emissions are a problem for our
planet, and take action by supporting those who
are prepared to ‘Be Bold’.
Oh, and we make a profit, too.

We believe in the power of business to make
a difference; we believe in the power of
conversations to effect broader understanding, and
to drive change; and, we believe in the power of
collaboration. All of that is why we work so closely
with governments, conservation groups, industry
peers and competitors, scientists, academics, and
policy makers.

But we’ve had to fight pirates; create a global “Wanted” campaign; work hand-inhand with conservation groups; collaborate with our direct competitors; and work with
so many others to transform toothfish fisheries. We also had to support removal of
nearly 250 boats from the prawn fishery; revise management approaches; and change
fishing practices with our entire industry.
The result? We now produce prawns and fish from two of the most sustainable
fisheries in the World, under management and policies of the Australian Fisheries
Management Authority, along with the Department of Agriculture and Water
ONLY
CARBON NEUTRAL
Resources,THE
the WORLDS
Department
of Environment,
and the Australian Antarctic Division.

With collaboration, we believe we can all make a
difference. Because we can make better choices
if we are better informed, and our products and
brands allow us to deliver critical information to
chefs and foodies, to supermarket buyers, and
to our customers and consumers, in a way that is
relevant and meaningful.

MSC CERTIFIED FISHING COMPANY

You don’t have to believe our lofty claims of ‘sustainability’, because they are
independently verified by the international Marine Stewardship Council, who
have certified those fisheries as ‘well managed and sustainable’. That’s how we
demonstrate we’re a ‘sustainable seafood’ company.
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Saving Tasmania’s most
threatened birds
We are equally committed to building connections
with the community and with many partners who
are invested in the future of these species. From
extensive media to talks in schools, we are tireless
in our engagement. By involving a wide community
in saving these birds, we build ownership over
their recovery, which is key to the long-term
sustainability of our efforts.
Our work began in 2009, when Dr Dejan Stojanovic
donned a climbing helmet to climb soaring gum
trees to find where the brightly coloured swift
parrots were nesting. Covering over 1000 sites
across more than 10,000 square kilometres of
potential habitat, we learned that this nomadic
species selects a new breeding location each
year based on the location of the best eucalypt
flowering – their main food source. We have since
learned to use a variety of environmental variables
to predict where nesting will occur each year,
allowing us time to install nest boxes in locations
where logging has greatly reduced the number of
tree hollows for breeding.

National Environmental Science Programme
Threatened Species Recovery Hub, ACT
Saving the Swift Parrot, Orange Bellied Parrot
and Forty-Spotted Pardalote through Science
and Innovation
Some of Tasmania’s most well-loved birds are perched on the edge of extinction.
Traditional conservation strategies have been applied for decades but are failing to
reverse this trend.
The Difficult Bird Research Group at the Australian National University are solving
some of Australia’s most difficult conservation problems to help these birds: the
critically endangered swift parrot and orange-bellied parrot, and the endangered
forty-spotted pardalote.
Often placed in the ‘too hard basket’, these species are very difficult to study. Nesting
in wild and rugged terrain across Tasmania, they are few in number, highly mobile, and
very hard to find, leaving huge knowledge gaps about how to recover these species.

We have also identified a key reason for the rapid
decline in the swift parrot population. The sugar
glider, an introduced predator, eats nesting swift
parrot mothers, chicks and eggs, consuming up
to half of the nesting females each year. Without
intervention this would lead to swift parrots
becoming extinct within 16 years, and is the
reason the species has been up-listed to critically
endangered.

2017

Our research on the endangered forty-spotted
pardalote revealed that these tiny, hard-tofind birds suffer major mortality from a parasitic
fly whose maggots eat baby birds alive in their
nests. We are trialling innovative approached to
address the problem, including leaving stashes
of sterilized chicken feathers coated in a natural
insecticide in forty-spotted pardalote areas. The
pardalotes collect them and take them back to
line their nests. Preliminary monitoring is indicating
that this is controlling the parasites, allowing the
chicks to survive.
The start of the 2016 breeding season saw only
three remaining wild female orange-bellied
parrots. Bold emergency action was required
to prevent certain extinction. We launched a
crowdfunding campaign raising $140,000 in
less than a week, enabling us to trial a number
of cutting edge techniques including: releasing
captive females to breed with wild males;
introducing captive bred chicks into the nests of
infertile wild parents; and supplementary feeding
of struggling chicks. The techniques resulted in 20
chicks fledging, a huge boost to the population.
Now tested, these methods will underpin largescale interventions in 2017. We also quantified
previously unrecognised factors impacting the
population, particularly food availability and poor
nestling growth.
Our work is advancing understanding of how
to conserve these species, while delivering
tangible conservation benefits and providing
important conservation tools for the future. All
while maintaining strong connections to a public
committed to the species we are working to
protect.

In 2016, we predicted the parrots would be drawn
to a superabundant flowering of blue-gum on
Bruny Island. Bruny Island is sugar glider free but
lacked sufficient tree hollows to allow all birds
to breed. In response we mobilised enormous
community support, including volunteer arborists
from Melbourne, local volunteers, Aboriginal
communities and hundreds of crowdfunding
donors to install 500 nestboxes and cut 100
artificial hollows in dead branches. This action
allowed 400 fledglings to be born, boosting the
population by a third and buying vital time for
the species.

That’s where we come in. Our work, currently funded through the National
Environmental Science Programme’s Threatened Species Recovery Hub, couples
careful long-term research on ecology and threats with ambitious experimental
interventions. The trajectory of these birds rests on a knife-edge. Our enduring goal
is to prevent their extinctions and to turn their fates around, improving the breeding
success and size of their wild populations.
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The facility utilises Concentrated Solar Power (CSP)
tower technology, collecting the sun’s rays and
reflecting them onto the top of a solar tower, where
the collected solar energy is converted to steam.
This is used for multiple purposes, firstly pumping
2.8 million litres of seawater from the Spencer
Gulf along a 5.5km pipeline to the facility. There,
a solar-powered desalination plant turns it into
enough fresh water to either irrigate the 180,000
tomato plants and/or supply the heat demand in
the greenhouses. A steam turbine producing up
to 1.5 MWe provides electric power during the day
time to supply base load to the facility.
Key Benefits of Sundrop Approach

•

Job creation: Each hectare of a Sundrop
greenhouse typically employs 10 people.
This creates long-term green employment in
new markets. For example, the Port Augusta
facility created ~200 new ‘green’ jobs in South
Australia

•

Superior returns and profitability: The
Sundrop System more than doubles grower
profitability (as compared to conventional
greenhouses) by increasing yield/quality and
lowering operating costs. Furthermore, the
business is not dependent on government
subsidies

•

Reduced volatility: Traditional greenhouse
and field agriculture operations have volatile
operating expenses due to fluctuating input
costs (such as energy and water). Sundrop’s
system allows accurate and close monitoring
of yield and operating expenses and the ability
to respond to issues in a way that traditional
farming cannot.

Sundrop presents an environmentally friendly and
commercially attractive alternative to traditional
agriculture providing the following key benefits:
•

•

SUNDROP FARMS, SA
Sundrop Farms

•

Introduction
The long-term food and water security of the world is increasingly threatened by
socio-political drivers such as climate change, demography, declining arable land and
the growing competition for food, water and energy resources.
Therefore, today’s agricultural methods are not sustainable for producers, consumers
or for the planet. The current processes demand huge amounts of energy and extract
vast quantities of dwindling water from the earth. It’s a wasteful way to grow produce
that often requires nasty chemicals and is dramatically impacted by adverse weather
and disease, so prices fluctuate wildly.
Approach and Technology
Sundrop provides a unique and innovative solution to these environmental challenges
in farming. We grow delicious produce efficiently all year round through the use of
abundant, renewable resources like sun and seawater as inputs.
Sundrop opened a pilot facility in Port Augusta, South Australia in 2010 to prove the
viability of its hydroponic farming concept, with harvests of tomatoes and eggplants.
Construction began on a nearby, full-scale 20ha facility in 2014 and after 18 months
and a spend of over $200m, it officially opened in October 2016.
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•

Fresh water conservation: By producing,
capturing (from rain), and/or recycling water
there is limited if any need for mains or ground
water. In Port Augusta, the solar-powered
desalination technology produces fresh water
from the ocean that is used to grow fresh
tomatoes
Reduction in fossil-fuel use: Unlike traditional
greenhouses, which rely on mains electricity,
natural gas, or other fossil fuels for temperature
control, Sundrop’s greenhouses use sunlight
as their main power source
Production of premium produce: Delicious
fruits and vegetables can be grown yearround in high yields. Sundrop greenhouses can
grow a range of products, including tomatoes,
cucumbers, peppers/ capsicums, herbs, leafy
greens, berries, and other fruits and vegetables
Transformation of arid land: The Sundrop
System enables the transformation of land
normally not deemed suitable for agriculture.
The Company is particularly interested in sites
with significant sunlight that are climatically
dry and have relatively low humidity

2017

Sundrop, peoples preferred choice
Sundrop is Australia’s most sustainable truss
tomato producer, utilising only 20 per cent of the
land required for field production and having the
smallest water and carbon footprint.
What’s more, when we can, we try to close the
loop and reuse or recycle outputs from our farms.
For example, beyond producing tomatoes, our Port
Augusta facility also produces 1 million litres of
fresh water every single day and enough energy to
potentially provide the South Australian grid with
an additional source.
Sundrop sees itself as a pioneer for sustainable
farming practices – creating regional jobs
and helping to produce food without harming
the environment.
Our ultimate objective is to be the preferred
fruit and vegetable choice for everyone.
Supermarkets, shoppers and, because of our
sustainable methods, even governments. So, as
well as showing a monetary profit, we want to
make a positive contribution to society and the
environment we live in.
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Water - Our Most Precious Resource
Award
Restoring the balance - The Hattah Lakes
environmental watering program Mallee
Catchment Management Authority, VIC

The GPT Group Community Grant
Bookend Trust, TAS

Agriculture and Food - From Paddock to
Plate Sustainably AwardFrom Paddock to Plate to Paddock
Cecconi's Cantina, VIC

Education Award - Raising the Bar
The Vortex Centre - Water Wonders in a
Building That Teaches - Gippsland Water,
VIC

Business and Not-for-Profits - In
Collaboration Award'Magic Wand' Oiled Penguin Recovery
Technology Phillip Island Nature Parks VIC

Indigenous - Caring for Country
West Arnhem Land Fire Abatement
Partnership: a 140% success - Warddeken
Land Management for WALFA Partners, NT

Natural Capital
Tasmanian Midlands Bush Heritage
Australia, VIC In partnership with Tasmanian
Land Conservancy

Climate Adaptation Award
City of Melbourne's Urban Landscape
Adaptation Program City of Melbourne, VIC

Land and Biodiversity - Preserving Our
Ecosystems
Fox-Free Phillip Island Victoria, Australia Phillip Island Nature Parks, VIC

The Richard Pratt – Banksia CEO
Award
Damien Walsh, Managing Director
bankmecu, VIC

Waste Minimisation Award
Dunlop Flooring - Waste minimization
Dunlop Flooring, VIC

Water - Our Most Precious Resource
Gippsland Water Factory - A New Way to
Care for Water - Gippsland Water, VIC

Land and Biodiversity
ACT Land Keepers - Greening Australia
Capital Region, ACT

Sustainable Water Management
The Barwon Water Biosolids Management
Plenary Group, VIC

Land and Biodiversity - Preserving Our
Ecosystems Award
Gondwana Link: 1000kms of goodwill and
good work Gondwana Link Ltd, WA

Agriculture and Food - From Paddock to
Plate Sustainably Gaia Banana Farming: For
Healthy Soils, Wetlands and Great Barrier
Reef - Gaia Farms, QLD

Indigenous - ‘Caring for Country’
Kimberley Toad Busters’ Cane Toad
Education Campaign - Kimberley Toad
Busters, WA

Education - Raising the Bar
Award
Rio Tinto Naturescape Kings Park Botanic
Gardens and Parks Authority, WA

Built Environment - Harmonious Manmade
Landscapes Hepburn Community Wind
Farm - Hepburn Wind, VIC

Built Environment
Melbourne Convention & Exhibition Centre Melbourne Convention & Exhibition Centre,
VIC

HONOUR ROLL
-

2016
The Environment Minister’s AwardCommunity Environmental Leadership
Dr Tony Parkers, NSW
The Environment Minister’s AwardResearch & Science
Feral Scan by the Invasive Animals
Cooperative Research Centre, ACT
Banksia International Award
Professor Ove Hoegh-Guldberg, Australia
Banksia Communication for Change
Award
John West Australia: Committed to a
Sustainable Seafood Future, VIC
Banksia Food for Sustainable Thought
Award
Natural Evolution, QLD

Natural Capital Award
Macquarie Island Pest Eradication Project
by Tasmania Parks and Wildlife Services,
TAS
Small to Medium Business Sustainability
Leadership Award
Kalleske Wines, SA
Smart Technology Award
Sustainable Flood Management Strategy
by City of Gold Coast, QLD
Sustainability in Design, Build: Buildings,
Landscapes and Infrastructure Award
Barangaroo Reserve by Lendlease, NSW
Sustainability in Design, Build: Products
Award
Fieldtech Solutions, VIC

Banksia Indigenous Leadership for
Sustainability Award
AshOil, WA

Sustainable Communities Award
Grown and Gathered, VIC

Banksia Large Business Sustainability
Leadership Award
Kathmandu

Sustainable Water Management Award
Managing the Swan River during the
development of Elizabeth Quay by Leighton
Broad, WA

Banksia Leadership in the Circular
Economy Award
TIC Group, VIC
Banksia Mindful Movement Award
Sendle, NSW
Banksia Natural Capital Award
The Yarra Yarra Biodiversity Corridor
by Carbon Neutral in Partnership with
Auscarbon, WA

The Environment Minister’s Award for a
Cleaner Environment
Allen Riseley, VIC
Emirates One&Only Wolgan Valley, NSW
The Richard Pratt-Banksia CEO Award
Mark Ryan, Tassal, TAS
-

2014

Banksia Small to Medium Business
Sustainability Leadership Award
The Farmer’s Place, VIC

Local Government Sustainability
ACT Solar Auction ACT Environment and
Planning Directorate, ACT

Banksia Smart Award
Infratech Industries, NSW

Large Business Sustainability
Leadership
The GPT Group, NSW

Banksia Sustainable Cities Award
The 202020 Vision
Banksia Sustainable and Resilient
Communities Award
The Manymak Energy Efficiency Project
Consortium, NT
-

2015

Innovation in Social Infrastructure > $100
Million
Making it exemplar- the North West Rail
Link Transport for NSW
Leadership in Citizenship and
Communities
Garage Sale Trail Garage Sale Trail
Foundation, NSW

Education for Sustainability Award
ResourceSmart Schools by Sustainability
Victoria, VIC

Innovator of the Year
Better Buildings Partnership Better
Buildings Partnership, NSW

Food for Sustainable Thought Award
Australian Dairy Industry Council, VIC

Education for Sustainability
The Liveability Real Estate FrameworkTraining and Tools for the Next Generation
of Real Estate LJ Hooker Corporate, NSW
Indigenous Leadership for
Sustainability
Indigenous Biocultural Knowledge (IBK)
Working Group ACEAS, NSW

Indigenous Leadership for Sustainability
Award
Lirrwi Yolngu Tourism Aboriginal
Corporation, NT
Innovator of the Year Award
The Carnegie Wave Energy Project, WA
Large Business Sustainability Leadership
Award
Australia Post, VIC
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Mindful Movement Award
UNSW Solar Racing Team Sunswift, NSW

Environment Minister's Award for a
Cleaner Environment
Millicent Mill's Commitment to a
Sustainable Regional Community KimberlyClark Australia and New Zealand, SA

Product Sustainability – through design,
manufacture and use
Fostering a climate of collaboration to
transform road maintenance problems into
an environmentally, financially and socially
sustainable solution EarthCo Projects Pty
Ltd, VIC
Small to Medium Business Sustainability
Leadership
Psaros-Leading By Doing Psaros, WA
-

2013
Innovation Award
Yun Liu The Australian National University,
ACT
Leading in Sustainability - Setting the
Standard for Large Organisations Award
Leading in Essentials for a Better Life
-Kimberly-Clark Australia and New Zealand,
NSW
Leading in Sustainability - Setting the
Standard for Small to Medium Businesses
Award
Australian Ethical: Australia's Only Ethical
Superannuation And Investment Fund
Australian Ethical, NSW
Built Environment
Harmonious Manmade Landscapes
Award-Global GreenTag Product
Certification System Global GreenTag Pty
Ltd, QLD
Indigenous Award
Caring for Country Award-Torres Strait
Regional Authority (TSRA) Torres Strait
Regional Authority (TSRA), QLD
Local Government Sustainability Award
Sustainability at Sunshine Coast: It's who we
are, it's what we do Sunshine Coast Council,
QLD
The Richard Pratt – Banksia CEO Award
Ravi Naidu, leadership for a cleaner planet
Cooperative Research Centre for
Contamination Assessment and
Remediation of the Environment, SA
Energy Efficiency and Carbon
Management Award
Climate Wizard Seeley International, SA
The GPT Group Community
Grant
Wadawurrung Dya Baap Ngobeeyt Cultural
Heritage Mapping & Management Project
Wathaurung Aboriginal Corporation, VIC

The Richard Pratt – Banksia CEO Award Australia's leading change agent
Ravi Naidu, leadership for a cleaner
planet Cooperative Research Centre
for Contamination Assessment and
Remediation of the Environment, SA

-

2011

Leading in Sustainability - Setting
the Standard for Large Organisations
Sustainability is Good for Business - Fujitsu,
VIC

-

Leading in Sustainability - Setting the
Standard for Small Organisations Greening
The Wharf - Sydney Theatre Company,
NSW

Education Award - Raising the Bar
Target 100 - Meat & Livestock Australia,
NSW

Clean Technology - Harnessing
Opportunities
BlueGen - Clean Power For Your Home Ceramic Fuel Cells Ltd., VIC

2012

Leading in Sustainability - Setting the
Standard for Small to Medium Businesses
Ecoburbia - Ecoburbia, WA
Leading in Sustainability - Setting the
Standard for Large Organisations Here for
the Long Haul, Qantas, NSW
Water - Our Most Precious Resource
Dewfish Demonstration Reach - The Fish
are Back! - Condamine Alliance, QLD
Agriculture and Food - From Paddock to
Plate Sustainably
OzHarvest - OzHarvest Ltd, NSW
Clean Technology - Harnessing
Opportunities
SF6 Recycling Plant - ABB Australia Pty
Limited, NSW
Indigenous Award - Caring for Country
I-Tracker Initiative: Best Practice Tools and
Partnerships for Indigenous Land and Sea
Management - North Australian Indigenous
Land and Sea Management Alliance Ltd,
NT
Built Environment - Harmonious Manmade
Landscapes
Darling Quarter and Commonwealth Bank
Place - Lend Lease and Commonwealth
Bank, NSW
Land and Biodiversity - Preserving Our
Ecosystems
The I-Tracker Initiative: New tools and
Knowledge for Better Conservation North Australian Indigenous Land and Sea
Management Alliance Ltd., NT
The GE Eco Innovation Award for
Individual Excellence
Professor Veena Sahajwalla - The Eco
Alchemist - The University of New South
Wales, NSW

Transportation - Mindful Movement
Making Electric Cars Make Sense - Better
Place Australia, VIC
Banksia People’s Choice Award
Don’t Palm Us Off - Zoos Victoria
-

2010
Education
Switch Your Thinking! Program -South East
Regional Energy Group, WA
Water
Bringing Back the Fish - Industry and
Investment NSW
Land and Biodiversity
Coorong, Lower Lakes and Murray Mouth
- a Government / Community Partnership
to ensure a Future for the Lower Murray
- Department of Environment & Natural
Resources South Australia, SA
Indigenous - ‘Caring for Country’
Dhimurru Aboriginal Corporation - Dhimurru
Aboriginal Corporation, NT
Built Environment
Grocon Pixel Building - Grocon, VIC
Clean Technology
Mini-Hydro Project - Melbourne Water
Corporation, VIC
Large Business Sustainability
Fuji Xerox Australia - Fuji Xerox, Australia
Small and Medium Enterprises Business
Sustainability
A Family Commitment to Sustainability Taylors Wines, NSW

Agriculture and Food
Project Catalyst - The Coca-Cola
Foundation, Reef Catchments, WWF, QLD
Transportation, Warehousing & Logistics
Flexicar - Flexicar, VIC
Banksia People’s Choice Award
Kids Teaching Kids - Firestarter Pty Ltd, VIC
-

2009
Education
The Green Steps Program - Monash
University Sustainability Institute, VIC
Water
A Voice for Water - South East Queensland
Healthy Waterways Partnership, QLD

Eco Innovation
None awarded in 2009
Large Business Sustainability
The GPT Group - The GPT Group, NSW
Small and Medium Enterprises Business
Sustainability Ferguson Plarre Bakehouses
- Ferguson Plarre Bakehouses P/L, VIC
Agriculture and Food
Giving Vegemite a Sustainable Future KRAFT Foods, VIC
Environmental Services
Sustainable Events Platform - Sustainable
Living Foundation, VIC
Banksia People’s Choice Award
Food Connect - Food Connect, QLD
-

2008
Built Environment
Trevor Pearcy House - Australian Ethical
Investment Ltd., ACT
Climate
Addressing Climate Change - Investa
Property Group
Community
Kororoit Creek Waterway Rehabilitation Friends of Lower Kororoit Creek Inc., VIC
Eco Innovation
Dulux Powder Coatings & CSIRO “100% ecosustainable coatings technology” - Dulux
Powder Coatings, VIC (Partner - CSIRO
Division of Materials Science & Engineering)
Education
Earth Hour Australia - WWF Australia
(Partners - Fairfax Media, Leo Burnett)
Indigenous
“NAILSMA Dugong and Marine Turtle
Project” - North Australian Indigenous Land
and Sea Management Alliance (Partners Cooperative Research Centre for Tropical
Savannas Management, Kimberley Land
Council, Northern Land Council, Carpentaria
Land Council Aboriginal Corporation, Cape
York Balkanu Development Corporation,
Torres Strait Regional Authority)
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Land and Biodiversity
BIGG - Biodiversity in Grain and Graze - Kiriganai Research Pty. Ltd. and University of
Tasmania, TAS (Partners - Meat & Livestock
Australia, Grains R & D Corporation,
Australian Wool Innovations, Land & Water
Australia and the 62 member organisations
of the Grain & Graze Program)
Local Government
Managing Drought in the City of Parks - City
of Melbourne, VIC
Business Sustainability Award
ETIKO Fair Trade - ESP P/L., VIC
Water
Vision for the Broken River Basin - Goulburn
Broken Catchment Management Authority,
VIC
Banksia People’s Choice Award
Rouse Hill Town Centre - The GPT Group,
NSW
-

2007
Built Environment
National Lifestyle Villages National Lifestyle
Villages, WA
Climate Award
GridX MiniGrid Tri-Generation System at
Mirvac Vision Estate Glenfield Mirvac in
Partnership with GridX, NSW
Community
Kimberley Toad Busters Inc, WA
Eco Innovation
PaintbackTM - Dulux, Bunnings,
Sustainability Victoria and Chemsal in
Partnership with Bluescope Steel and Steel
Can Recycling Council, VIC
Education
GreenHome - Australian Conservation
Foundation, NSW
Indigenous
Carpentaria Ghost Nets Programme Northern Gulf Resource Management
Group, QLD
Land and Biodiversity
Diversity in a Piped System Project - Birchip
Cropping Group (BCG), VIC
Local Government
“Retrofitting Randwick” - Randwick City
Council, NSW
Sustainability
Westpac: Unlocking Value
Water
Revive Our Wetlands - Conservation
Volunteers Australia and BHP Billiton
Banksia People’s Choice Award
The Falls Festival
-

2006
Built Environment
Szencorp Takes Sustainable Buildings to the
Next Level at 40 Albert Road - Szencorp,
VIC
Climate Award
National Green Power Accreditation
Program - Department of Energy Utilities
and Sustainability, NSW
Eco Innovation
The “ Waterless Wok” Stove, Sydney Water’s
“Every Drop Counts” Business Program
- Department of Energy Utilities and
Sustainability, NSW
Land and Biodiversity
Back From The Brink: Saving Victoria’s
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Threatened Orchids - Department of
Sustainability and Environment, VIC

-

Sustainability
Visualising Our Environmental Footprint Australian Arrow Pty Ltd, VIC

Environmental Leadership in the
Community
Saving the Paroo River, NSW

Water
Carpentaria Ghost Nets Programme Northern Gulf Resource Management
Group, QLD

Business Environmental Responsibility
and Leadership
Visy Industries: “We Make It. We Take It”, VIC

Minerals
Sustainable Mining at Tiwest Cooljarloo Tiwest, WA
Community
The Tree Scheme, Community Based
Environmental Initiative - Trees For Life, SA
Education
Village Green’s Sustainable Business
Management Model - Village Green
Environmental Solutions, VIC
Local Government
Currie Sewage Treatment Wetlands - King
Island Council in Partnership with Syrinx
Environmental P/L, TAS
Media
Climate Change: Icons Under Threat
- Melissa Fyfe and Simon O’Dwyer in
Partnership with The Age Newspaper, VIC
-

2005
Environmental Leadership In the
Community Award
Men of the Trees WA (Inc), WA
Business Environmental Responsibility
and Leadership Award
Sustaining Excellence at Toyota Australia,
VIC
Government Leading by Example for a
Sustainable Future
Fuelling the Future, Driving Sustainable
Transport Energy in Western Australia, WA
Environmental Leadership in the Rural
Sector Award
Sustainability through Open Inquiry at
Random Valley, WA
Sustainable Development Leadership
in the Minerals Industry Award Bengalla
Mining Company’s Culture of Sustainability,
NSW
Environmental Leadership in Protecting
the Bush, Land and Waterways Award
Bush For Life: Training and Supporting
Volunteers to Care for Bushland, SA
Leadership in Protecting Coastal and
Marine Environments Award Living On The
Edge, VIC
Environmental Leadership in
Infrastructure and Services Award
SLIVER Cells, a Breakthrough in Solar
Technology, ANU and Origin Energy, ACT
Leadership in Sustainable Buildings Award
The Puzzle of Sustainable Commercial
Development: ‘National@Docklands’, VIC
Leadership in Financial Services and
Sustainability Award
Different Cars, Same Colour - mecu
goGreen® Car Loan, VIC
Environmental Leadership Education and
Training Award
The Natural Advantage of Nations, Book
and Training Initiatives, SA
Environmental Leadership in Media
Communications Award
Marine National Parks and Marine
Sanctuaries Media Communications, VIC

2004

Government Leading by Example for a
Sustainable Future
The Great Barrier Reef Representative
Areas Program: An Ecosystem Approach to
Protecting Biodiversity, QLD
Environmental Leadership in the Rural
Community
Riverside Sanctuary, WA
Sustainable Development Leadership in
the Minerals Industry
Wesfarmers Premier Coal, Leading
Sustainable Mining Practices, WA
Environmental Leadership in Protecting
Bush, Land and Waterways Saving the
Paroo River, NSW
Environmental Leadership in Protecting
Coastal and Marine
Markwells Bait Tackles Killer Plastic Bags,
QLD
Environmental Leadership in
Infrastructure and Service
Thiess, Karuah Bypass, NSW
Leadership in Sustainable Product Design
Charlie Carp Fertilizer, NSW
Leadership in Sustainable Buildings
Darebin City Council, VIC
Leadership in Socially Responsible
Investment
Investa Property Group, VIC
Environmental Leadership in
Communications
Watch Every Drop, Drought Marketing
Campaign, Gold Coast Water, QLD

Leadership in Sustainable Product Design
The Orbital Combustion Process 2-Stroke
Motorcycle Technology - Orbital Engine
Corporation Limited, WA
Leadership in Sustainable Buildings
60L Green Building, Spowers Victoria,
Green Building Partnership, Lincolne Scott,
VIC
Leadership in Socially Responsible
Investment
VicSuper: Sustainability Investing for a
Sustainable Future, VIC
Environmental Leadership in
Communications
‘Your Home?’ Institute for Sustainable
Futures, University of Technology, Sydney,
The Australian Greenhouse Office, NSW
-

2002
Environmental Leadership in the
Community
Central Hopkins Land Protection
Association, VIC

Buildings
The University Of Newcastle, NSW

Banksia Gold Awards

Infrastructure and Services
Olympic Coordination Authority, NSW

2016
John West Australia: Committed to a
sustainable seafood future, VIC

Manufactured Products
AQ Australia, SA

2015
Kalleske Wines, SA

Socially Responsible Investment
Westpac Investment Management/Monash
University, VIC

2014
ACT Solar Auction ACT Environment and
Planning Directorate, ACT

Communications
Sustainable Energy Enterprise
Developments P/L: SunRace, VIC

2013
Torres Strait Regional Authority (TSRA), QLD

-

2000
Communications
CSIRO Publishing, VIC
Community Groups
WildCare Incorporated, TAS
Corporate Environmental Leadership
Stanwell Corporation Ltd, QLD

2012
Target 100 - Meat & Livestock Australia,
NSW
2011
Gippsland Water Factory – A New Way to
Care for Water – Gippsland Water, VIC
2010
Yellow Crazy Ant Management ProjectDhimurru Aboriginal Corporation, NT
2009
Ferguson Plarre Bakehouse, VIC

Corporate Responsibility and Leadership
City West Water’s Path to Sustainability, VIC

Education and Training Category
Water Corporation of West Australia, WA

Government Leading By Example
Landcom Leading by Example, NSW

Environmental Business Practice
Riverland Oil Seed Processors, VIC

Bush, Land and Waterways
Greening Australia, Bidgee Banks, NSW

Flora and Fauna Conservation Category
Olympic Co-ordination Authority, NSW

Coastal and Marine
Phillip Island, Victoria, Protecting Little
Penguins on the Summerland Peninsula,
VIC

Innovation Award
Bill Hicks, NSW

2006
Visualising our Environmental Footprint Australian Arrow Pty Ltd, VIC

Land, Bush and Waterways
Goulburn Murray Water, VIC

2005
Mecu GoGreen Car Loan, VIC

Local Agenda 21 Achievement Award
Brighton Council, TAS

2004
Visy Industries: “We Make It. We Take It”

Research and Development
Baleen Filters Pty Ltd, SA

Banksia International Award

Buildings
City of Melville, Piney Lakes Environmental
Education Centre, WA
Infrastructure and Services
The Alcoa Portland SPL Treatment Process,
VIC
Manufactured Products
Visy Closed Loop and Qantas, VIC

Resource Conservation and Waste
Minimisation
The Australian Grand Prix Corporation, VIC

2008
WWF Australia – Earth Hour Australia
2007
WESTPAC: UnlockingValue

2015
Paul Polman, CEO of Unilever

-

2003

Socially Responsible Investment
Australian Ethical Investment, VIC

-

1999

2014		
Sean Willmore, Founder of The Thin Green
Line Foundation

Environmental Leadership in the
Community
Birds Australia Gluepot Reserve, SA

Communications
Parks Victoria, Healthy Parks Healthy
People, VIC

Community
The Superb Parrot Project, VIC

2013
Jochen Zeitz

Business Environmental Responsibility
and Leadership
VicSuper Contributing to a Sustainable
Future, VIC

-

Government Leading by Example for a
Sustainable Future
Solar in Schools, Sustainable Energy
Development Authority, NSW
Environmental Leadership in the Rural
Sector
Plumbago Station, SA
Sustainable Development Leadership in
the Minerals Industry
BHP Billiton, Transforming Policy into
Sustainable Outcomes, WA
Environmental Leadership in Protecting
Bush, Land and Waterways
Control of the Yellow Crazy Ant on
Christmas Island - Parks Australia and
Monash University, VIC
Environmental Leadership in Protecting
Coastal and Marine Environments
The Marine and Coastal Community
Network, QLD
Environmental Leadership in
Infrastructure and Service
Douglas Shire Council, SA

2001
Outstanding Individual Achievement
Ian Lawrence
Community Group Achievement
Useless Loop Community Biosphere Project
Group for ‘The Heirisson Prong Project’, WA
Corporate Responsibility and Leadership
Stanwell Corporation Ltd, QLD
Government/ Non Profit: Leading by
Example
Sustainable Energy Development Authority
(SEDA), NSW

Education/Training
Helen Tyas Tunggal, NSW
Environmental Business Practice
Pacific Power, VIC
Communication
Ian Henschke, ABCTV ‘Landline’
Flora and Fauna Conservation
Victorian Peregrine Project, VIC
Land and Waterways Management
Andrew McLennan, VIC
Innovation
Coca-Cola Amatil (Aust) Pty Ltd, NSW

Small Business Responsibility and
Leadership
Abbotsleigh Citrus Pty Ltd, QLD

Resource Conservation and Waste
Minimisation
Couran Cove Resort, South Stradbroke
Island, QLD

Bush, Land and Waterways
National Parks and Wildlife, SA

Construction Practices
Abigroup Contractors Pty Ltd, NSW

Coastal and Marine
WWF Australia Dhimurru Land
Management Aboriginal Corporation
Conservation Volunteers Australia NT
Department of Primary Industries and
Fisheries, NT

Coastal and Marine Environments
CRC Reef Research Centre, QLD
Research and Development Award
Environmental Solutions International, WA
-
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JUDGES
The Banksia Judging and Audit Process is heavily underpinned by the dedicated
individuals that give up their time and expertise in order to review each entry. These
individuals have been selected for their expertise and their commitment to Banksia’s
mission of identifying and celebrating Australian leadership.
The Banksia Foundation would like to thank our judges - over 80 of them - based
right around Australia. These judges are independent to the Banksia Board and Staff.
It is of the utmost importance for the Foundation to maintain the independence of the
judging process and this is fundamental to the integrity of the Banksia Awards. The
judges are all specialists in their field and the judging panels constructed so that each
judge is assigned to a category, which matches their expertise. All potential conflicts
of interest are declared from the outset and these judges do not take part in that
particular entry’s assessment.
Banksia would like to acknowledge our Head of the Judging Audit Panel, Geoff
Mabbett. His commitment and support along with the Judging Audit Panel is invaluable
and ensures that we maintain a viable, efficient and reputable judging process.

On behalf of the Banksia Foundation we would like to thank the
following individuals who have provided their time and expertise
in judging the 2016 Banksia Awards:
Aaron Organ
Adam Bumpus
Alison Russell-French
Andrew Block
Andrew Chamberlin
Anna Scott
Anne Astin
Arif Jubaer
Bill Thomas
Bobby Ali-Khan
Bram Mason
Cam Mackenzie
Cameron Jones
Carolyn Ingvarson
Cassandra Nicolls
Chelsea Ford
Cheryl Taylor
Chiara Pacifica
Chris Bourke
Christopher Shaw
Claudio Senese
David Rako
Desley Ward
Don Parry
Evelyn Jonkman
Felicity Kelly
Francois Steyn

Helen Millicer
Iain Smale
Izabella Kobylanski
James Porteous
James Mcintosh
Jeff Robinson
Joel Morriss
Joelle Auffray
Mark Thomson
Michael Parks
Mick Lo Monaco
Mike Gerlach
Mike O’Neil
Nadya Krienke-Becker
Nicola Murphy
Nicolette Boele
Oona Nicolson
Paul Donnelly
Peter Nect
Pip Marks
Priya Pathmanathan
Richard Cornish
Rob Catchlove
Rosemary Bissett
Ross Wyatt
Russell Seaman
Sara Gipton

Sara Redmond-Neal
Scott Losee
Sheree Marris
Shona Cameron
Simon Boughey
Simon Jenner
Stacey Daniel
Steph Rich
Stephanie Camarena
Stephen Goodall
Stephen Reardon
Steven Powell
Sue King
Sue Marriott
Tom Davies
Tom Garrish
Tim Langdon
Zena Helman

This book is designed by Sophie Ymer

Designed by
SOPHIE YMER
_

Sophie Ymer is a Visual Communication
Design and Marketing (double degree)
graduate from Swinburne University.
She works in graphic design and marketing
and freelances in her spare time.
She specializes in:
- Branding
- Web design
- Animation
- Print books and e-books
- Posters and flyers
- Packaging

Feel free to contact Sophie:
sophieymer@gmail.com
0433 023 397
View her portfolio:
www.sophieymer.com
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For all enquiries please contact:
Graz van Egmond,
CEO
Banksia Foundation
Level 1, 40 Albert Rd,
South Melbourne,
VIC 3205
T: 03 9684 4667
E: graz@banksiafdn.com
www.banksiafdn.com

